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1. About BBC Media Action (India) 

Established in 1998, BBC Media Action is the international charity of the BBC. Working with 

media and communication to help reduce poverty and support people in understanding their 

rights, our aim is to inform, connect and inspire people around the world. BBC Media Action 

reaches some 100 million people across Asia, Africa and the Middle East and Europe, through 

both legacy and new media platforms - television, radio, print, outdoor, outreach, and of course, 

digital – both online and mobile.  

Our projects and programmes save lives, protect livelihoods, counter misinformation, challenge 

prejudice and build democracy. Using a human centred design approach, BBC Media Action’s 

work is rooted in evidence, powered by insights, and leverages impact-tested, scalable, big ideas 

to create social and behaviour change.  In India, over the past two decades, BBC Media Action 

has delivered impact in health (HIV prevention, tuberculosis diagnosis and treatment, 

reproductive, maternal, neonatal, and child health), sanitation, gender equity, climate change and 

the prevention of bonded labour.   

2. Context 

While India has made huge leaps forward in tackling sanitation in the country since 2014, only a 

third of urban Indian homes are connected to sewer systems and almost 38% rely on on-site 

sanitation structures such as septic tanks1. There is hence an urgent need to start tackling the 

safe containment, disposal and treatment of faecal waste which constitute the Faecal Sludge 

Management (FSM) value chain. The environment is more enabling as the FSM policy environment 

is now very conducive with more and more Faecal Sludge Treatment Plants (FSTPs) being 

constructed and becoming operational. There is also greater appreciation and understanding for 

the role of Social and Behaviour Change Communication (SBCC) in a sector that has so far been 

dominated by issues of technicalities, service provisioning and infrastructure. 

To improve knowledge, affect attitudes, build efficacy, and influence sanitation behaviours related 
to FSM, a 26-episode television drama series Navrangi Re! (Nine to a Shade), was 

created by BBC Media Action (India) in 2019. The objective was also to take the discussion 

on FSM to mainstream audiences, beyond the domain of infrastructure and technology. It was the 

result of an unprecedented partnership between a donor (the Bill & Melinda Gates Foundation), 

a commercial media network (Viacom18), an academic institution (Centre for Social & Behavior 

Change, Ashoka University), an evaluation partner (Oxford Policy Management), and a global 

media brand with proven social and behaviour change communication expertise (BBC Media 

Action). Navrangi Re! was aired in Hindi on Viacom18’s Free To Air (FTA) channel 

Rishtey and was dubbed in Odiya and Gujrati which was aired on Colors. The television 

series was supported by a social media strategy to expand and amplify discourse on the issues 

raised by the show.  

Impact: Navrangi Re! the reached 59.6 million unique viewers, with this, the cost per person 

reached in the Hindi speaking market coming to $0.03 or 2 rupees. Viewers said they learnt 

something new across the FSM value chain with 35% of the viewers mentioning that they learnt 

new facts about septic tank construction, 31% learning new facts about desludging and 27% 

 
1 https://journals.sagepub.com/doi/pdf/10.1177/0956247814567058 
 

https://journals.sagepub.com/doi/pdf/10.1177/0956247814567058


learning something new about disposal. To learn more about Navrangi Re! see the executive 

summary.  

3. Life Navrangi 

BBC Media Action is now developing season 2 of the Navrangi franchise as a web drama titled 

‘Life Navrangi’ to be disseminated through YouTube (YT), targeting men and women in the age 

group of 25- 45 years in the Hindi speaking states in urban India belonging to socio-economic 

classed B,C, D in sub-million cities of Hindi speaking states. We have chosen YT to launch Life 

Navrangi! given its wide reach and growing popularity among urban poor, across age, gender and 

occupation. Multiple sources confirm that YT is the number one video viewing platform in India 

and has grown exponentially in 2020. In Oct 2020, YT reported they have 325 million monthly 

viewers on the platform. It offers a variety of content in different genres, languages, geographies 

and age groups, with Hindi language content categories growing the fastest. 

Alongside the web series, snackable/hub and hygiene content (short duration, easy-to-consume 

content pieces for supporting engagement throughout the duration of the intervention) will also 

be created for promotion and interactivity. The objective of the web drama is to mainstream 

the issue of FSM and reach a wider audience, as there is a larger opportunity on YT to expand 

the conversation. Through this web drama we would like the target audience (TA) to initiate 

conversations regarding the issue to increase awareness about the risks associated with FSM. 

We want people to care about ‘poo in the open’ as much as people care about ‘particulate 

matter in the air’. We want to make FSM as visible as ‘air pollution’ has become in 

conversations, in media etc. 

 

Life Navrangi is expected to be a series of seven standalone episodes with a broad story arc, 

each episode will be in the duration of 18-22 minutes. We plan to launch the web drama 

on a new YT channel, which will be created and maintained by BBC Media Action. We are also 

planning for a third-party impact evaluation of the web-series. Following are the programme 

objectives of the web series: 

1. Increased awareness that indiscriminate dumping of faecal sludge contaminates water 

and spreads disease 

2. Increased motivation to desludge once in 3 years, before septic tank overflows 

3. Increased knowledge about correct construction of septic tank 

4. Increased awareness about hazardous cleaning 

4. Purpose of the RFP  

BBC Media Action is inviting interests from qualified agencies/ production house who may be 

interested in providing services such as to produce a seven-part web drama on urban sanitation 
which will be launched on YT targeting men and women in the age group of 25- 45 years in the 

Hindi speaking states in urban India. 

 

The web drama is to be produced in strict compliance with the current Covid 19 safety 

regulations.  

5. Scope of work 

Following is the broad scope of work for the production agency. As part of the proposal, agencies 

should mention how many of the below mentioned requirements would they be able to meet. 

http://downloads.bbc.co.uk/mediaaction/pdf/executive-summary-navarangi-re-sept-2020.pdf
http://downloads.bbc.co.uk/mediaaction/pdf/executive-summary-navarangi-re-sept-2020.pdf


Keeping in mind the background provided about the project in case there are any other 

functionalities that the agency has to offer that would be of use to the project, the agencies are 

encouraged to mention those in their proposal. Please note that these requirements may evolve 

in discussions with the shortlisted agencies. To produce a seven-part web drama on FSM, 

following considerations need to be accounted: 

Look and feel of the web drama  

▪ The web drama will be set in a Mohalla, in a tier two city of north Indian state of Uttar 

Pradesh (a typical small-town, congested hood) 

▪ The web drama has a vision to have a typical Mohalla set up crafted with realism on both 

exterior and interior in a real space and not on a set, along with a lot of outdoor sequences. 

Special sequences in the web drama 

▪ The web drama may have few special sequences which may require stunt, rain, and one 

original song and dance sequence.  

Cast and crew for the web drama  

▪ The web drama will revolve around 7-8 core characters, out of which 4 will be the main 

cast. In addition, there will be 1-3 episodic story characters per episode. There could be 

one-two new special entries.  

▪ Assemble a competent television production team (including pre, post and auxiliary), who 

have experience in producing new type of content, OTT sensibilities and shooting for web. 

The team will work alongside the Creative, Research and Programme teams of BBC Media 

Action (India) Limited, to produce a high quality and impactful 7-part web series. 

Dissemination plan for the web drama  

▪ All the seven episodes of this web drama will be disseminated through YT and promoted on 

other social media platforms. 

▪ The drama will include episodic promos and four launch promos. 

Snackable/hub and hygiene content for promotion on YT and other social media platforms  

▪ Edit snackable content out of each episode. The episodes will be written so that at least one 

snackable content (video) can be edited out of each episode 

 

Key Deliverables  

Pre-production 

▪ Shooting schedule including proposed locations and look and feel of the Mohalla 

▪ Proposed cast and crew list, photographs and biographies of all principal cast 

Technical  

▪ High-end HD format of all 7-parts of web drama in Hindi.  
▪ Mixed and unmixed versions of all parts in Hindi. The masters will be submitted as per the 

technical requirements of YT 

▪ English subtitled version of all Hindi episodes. 

Promotion and publicity  

▪ High quality working stills and PR activation (behind the scenes, and cast and crew 

interactions through the series) 

▪ All open artworks – animation and other project files of graphics used in the web drama 

including show open/title graphics, opening and closing titles 

▪ Title track, key character themes and background music and SFX 



▪ Promos: Episodic promos and four launch promos 

▪ Produce and develop, multiple, snackable/ hub and hygiene content pieces (including but not 

limited to, reels, social stories, YT community, BTS videos, , interviews etc.) for the purpose of 

promotion Life Navrangi! on social media (the quantity and specifications of snackable content is 

dependent on the promotion strategy recommended by the digital media agency) 

Music  

▪ The Navrangi Re title song will need to be re-recorded (singing voice/s only) with a few 

lyric changes  

▪ Original song 1 - composed and choreographed.   

▪ Key character theme and background music and SFX including title sequence, mood 

variations 

▪ Music cue sheets in respect to all music contained in the web series, promo and surround 

sound snackable content in a format provided by BBC Media Action which shall at the 

minimum contain the name of the composer and lyricist, title and duration of track and 

name and address of the record label.  
 

Note: We would need unmixed, mixed and track of the original song. Besides, we need rights/ 

licenses of all songs, background music, and SFX in perpetuity (entirety) across all the platforms 

and formats. We will also need rights to use actors and characters to produce clips for social 

media outputs, and any activation and promotion activities. 

6. Qualifications or specialised knowledge/experience required 

To deliver this project, we are looking for an established production house with substantial 

experience in creating commercially successful content on television and/or digital/OTT 

platform, experience of producing social impact (entertainment education) content will be an 

added advantage. The production house should have: 

▪ Demonstrated experience in developing, executing and delivering high quality fiction and 

factual programmes. 

▪ A proven track record for delivering highly rated, commercially successful content on 

television and/or digital/OTT platform in Hindi and/or regional languages. 

▪ Demonstrated experience of working with a range of talent 

▪ Well networked within the industry to assemble a competent and talented cast and crew 

team within the available budgets  

▪ Demonstrated experience in conducting shoot in outdoor/ exterior locations with specific 

reference to Covid-compliant production capability  

▪ Experience in managing a large and skilled production team with relevant and appropriate 

experience; 

▪ Understanding of strong messaging through content 

7. Proposal submission requirements 

As part of the proposal, keeping in mind the background provided about the project in case 

there are any other functionalities that the agency has to offer that would be of use to the 

project, the agencies are encouraged to mention those in their proposal. Agencies are 

required to share a detailed technical and financial proposal clearly citing the following 

aspects, including, but not limited to:   

 



Technical proposal should include the following:  

▪ Credentials of the agency 

▪ Comprehensive details on present clientele and projects of comparable stature; 
▪ Client testimonials supported by completion of works statements from clients; 
▪ List and CVs of high-quality talent (either in-house and/or sub-contracted) who will 

work on this project, including Creative Director, Directors, DOP, Editors, Chief 

Assistant Director, Writers, Casting Director, Art Director, Costume Director, Music 

Director and Choreographer. 

▪ Detailed timelines (pre and post) and production schedule, keeping in mind the fact that 

BBC Media Action (India) Limited team is based in Delhi. 

▪ Location recommendations for Mohalla set up. It should comprise of narrow lanes 

(galis), drains, shops, houses, that would give a feel of a real Mohalla.   

▪ List, details, and links of experience in producing high quality drama and/or factual 

serials on social issues. 

▪ Experience and demonstration (via ratings, awards) of successful drama and/or factual 

productions. 

Financial proposal: 

▪ Total cost of the project  

▪ Breakup of costs for each of the items of work listed in the scope of work and deliverab

les including rates/unit costs. 

▪ Cost for any other element, which is not specified in the scope of work and deliverables
 and is considered relevant by the RFP participant must be specified highlighted separatel

y. 

▪ This is estimated to cost between INR 14,00,000 and INR 16,00,000 and not exceeding 

INR 16,00,000 (excluding GST) per episode, that is optimised for a high-quality drama 

produced in India. The budget must be presented in the format attached in Annexure 1. 

Others – due diligence documents: 

▪ Due diligence documents (please see Annexure 2 for a checklist of documents 

required), vendor addition form – duly filled in, acceptance of the contract clauses or 

comments on the contract template attached, 

▪ Given the COVID-19 pandemic, agencies to share a risk and mitigation plan for 

producing this web series.  

8. Duration of contract  

The overall contract period for production and launch of seven-part web drama is four months 

i.e. July – October 2021. The web drama is expected to launch in November. Based on this, 

you are required to submit a detailed workplan and timeline including production schedule. 

 

Critical timelines  

Activity  Timelines  

Pre-production begins 1 July 2021 

Handover scripts of seven episodes to 

production house  

July end 2021  

Handover the locked scripts of all seven 

episodes  

Mid-August 2021 

Complete pre-production August end 2021  



Shoot begins  5 September 2021 

Deliver all final seven episodes  31 October 2021 

 

9. Payment schedule  

Terms Amount 

On signing of contract  30% 

Pre-production  15% 

Production  25% 

Final delivery of all seven episodes  20% 

 

Payments will be made within 25 days after receipt of invoice, duly approved by the BBC Media 

Action (India) Limited authorised representative, which, in turn, is dependent on the successful 

and approved submission of all deliverables. –  

 

10. Timeline for procurement 

Activity  Date or target 

date 

1. Issue request for proposal (RFP) to shortlisted bidders 28 May 2021  

2. Questions/ clarifications from vendors to be received via email 7 June 2021 

3. Response to questions/ clarifications sent 8 June 2021 

4. Last date for submission of proposals 10 June 2021  

5. Creative pitch meetings/ presentations and evaluation of bids* 15 – 17 June 2021  

6. Communicate award decision 20 June 2021  

7. Contracting to be completed by 5 July 2021  

 

Note: Virtual pitch presentations will be organised with the shortlisted agencies 

11. Important Terms of Reference  

▪ The shortlisting of the interests received will be done by an internal committee constituted 

by BBC Media Action for this purpose. 

▪ All shortlisted agencies will be contacted separately and invited to send a detailed technical 

and financial proposal for production. 

▪ The final selected agency from the shortlisted agencies will be done basis the best technical 

and financial fit. 
▪ The selected agency to produce the same in compliance with the current Covid19 safety 

restrictions as stipulated by the Government of India. 

▪ The selected agency will ensure privacy and consent as required during the course of the 

assignment 

▪ The selected agency to be conscious of and maintain the values of BBC Media Action in all 

matters. 

▪ The selected agency to maintain decorum and appropriate conduct for self and team at all 

times. 



▪ The selected agency to maintain high production values and adhere to the given concept, 

format and treatment of the programme, as informed by BBC Media Action. 

▪ The selected agency to maintain strict confidentiality about all aspects of the programme 

production. 

▪ The selected agency will not have any copyright whatsoever over the film, its audio video 

inputs and animated characters. All copyrights/ intellectual property rights to remain with 

BBC Media Action. 

▪ The selected agency to organise and set up all logistics of pre-production, production and 

post production according to the requirements specified by BBC Media Action (India) Ltd 

including studios, locations, extra cast, props, costumes, crew including Director, Director 

of Photography(DoP), other camerapersons if required sound recordist, art director, make-

up artist, light men, attendants, spot boys, equipment, local transport, local vendors, 

permissions, negotiations and deals, etc. The selected agency to manage and supervise the 

entire production on location during filming according to the requirements specified by BBC 

Media Action, including locations, extra casts, crew, props, costumes, make up, art 
direction, equipment, food, travel and accommodation, local transport, permissions, 

negotiations and deals with local vendors, payments, security, etc. 

▪ The selected agency to ensure that the production is done as far as possible as per the 

script and brief provided, however any changes/ deviations will be made only with the prior 

approval and consent from BBC Media Action. The selected agency will need to do multiple 

iterations depending on feedback from BBC Media Action. 

▪ BBC Media Action holds the right to award contract based on assessed capacity, innovation 

idea suggested and other quality/ cost factors. Hence agencies are expected to respond to 

RFP only if they agree to fulfil the suggested scope of work and meet the requirements as 

detailed above and in the annexures. 

12. Compliance and caveats 

▪ BBC Media Action (India) Limited reserves the right to revoke this RFPand contract should 

the funding no longer be available. 

▪ No costs will be paid for proposal development and for the pitch meeting. 

▪ The contractor to be conscious of and maintain the values of BBC Media Action in all matters.  

▪ The contractor to maintain decorum and appropriate conduct for self and team at all times.  

▪ The contractor to maintain strict confidentiality about all aspects of the programme 

production. 

▪ The contractor will not have any copyright whatsoever over the data (final and draft versions) 

and its analysis. All copyrights/ intellectual property rights to remain with BBC Media Action. 

Universal copyrights for the web series/content created, including all its elements, will remain 

with BBC Media Action (India) Limited. The contractor, artists and other team members will 

have no copyright on the web series/content created and its elements. 

▪ The selected contractor will be expected to abide by BBC’s production compliance processes 

such as consent and permissions, contracts, music rights and reporting, etc. These will be 

shared with the selected contractor at the time of contracting. 

▪ The selected contractor will be expected to abide by the BBC’s Anti-Bribery policy (available 

at http://www.bbc.co.uk/corporate2/insidethebbc/howwework/policiesandguidelines/antibribery), and 

to ensure the Health and Safety of all cast and crew. 



▪ The selected contractor will be expected to maintain high production values and adhere to 

the given concept, format and treatment of the programme, as directed by BBC Media Action 

(India) Limited. 

13. Production guidelines for COVID-19 

The BBC has a detailed guidance on production for BBC and its subsidiaries complying to the 

laws in UK. However, it would be helpful to understand from agencies on their approach on 

complying with COVID19 guidance in the context of India, and specifically for (Uttar Pradesh and 

Madhya Pradesh). During discussions on the proposal, it would be helpful to understand from 

bidding agencies about their approach on the following:  

▪ Preserving social distancing 

▪ Use of hand hygiene stations 

▪ Temperature screening  

▪ Mandatory use of face covering, at all-time 

▪ Navigation around the location/site  

▪ Travel to/from location 

14. Confidentiality 

All information contained in this RFP and all other related correspondence and documentation 

should be treated as “Commercial in Confidence”. This RFP is being issued to select organizations 

and its intended recipients. The organizations are advised to keep this confidential and only 

circulate among intended recipients within the organization. This RFP and all other related 

correspondence and documentation (in part or fully) should not be shared outside the 

organization, without prior written consent of the RFP issuing organization after stating the 

specific intent. Failure to control distribution may result in disqualification from the RFP process.    

 

15. Proposal validity 

The proposal submitted by the respondents must remain valid and open for acceptance by the 

BBC MEDIA ACTION for 60 days from the RFP submission date. A proposal valid for a shorter 

period may be rejected.  

 

16. Amendments to RFP Documents:  

BBC Media Action may amend this RFP and attached documents at any time prior to the deadline 

for receipt of proposals. Any such amendment will be notified in writing to all prospective 

respondents. To allow time for such amendment to be taken into account, BBC Media Action 

may, at its discretion, extend the deadline for submission of proposals.  

 
17. Use of BBC trade marks  

Respondent must not use or reproduce any BBC’s or BBC Media Action’s Trade Mark or logo 

or otherwise make reference to the BBC or BBC Media Action without the BBC’s or BBC Media 

Action’s, as the case may be, prior written consent.  

 

18. Conflict of interest 

Respondents should notify BBC Media Action if they consider there to be a conflict of interest.  

 

 



19. Inducement 

Offering an inducement of any kind in relation to obtaining this or any other contract with the 

BBC Media Action will disqualify your tender from being considered and may constitute a criminal 

offence.  

 

20. Notification of award 

BBC Media Action will notify acceptance in writing to the selected agency. If agreement is reached 

with the selected agency, then BBC Media Action will notify the other agencies as soon as is 

reasonably practical.  

21. Submission of proposals and queries 

▪ BBC Media Action India Limited must receive your proposal along with related documents 

(mentioned above under proposals requirements), no later than 10 June, 5 pm (IST) on 

the email address Ebid357@in.bbcmediaaction.org  

▪ Any queries that applicants wish to raise prior to submitting their proposals, should be sent 

by email to admin@in.bbcmediaaction.org  
▪ The last date for receiving questions and queries is 7 June, 5 pm (IST). 
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22. Annexures  
 

Annexure 1: Brief about Life Navrangi web drama 

The brief about Life Navrangi includes the following, refer annexure 1 folder for that:  

 
a) brief on characters  

b) episodic synopses and  

c) context and treatment note 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 



Annexure 2: Budget template  

Below is the snapshot of the budget template, the excel version of which is attached in the RfP 

folder. As mentioned above, cost for any other element which is not specified in the scope of 

work and deliverables and is considered relevant by the RFP participant, must be specified and 

highlighted separately.  

  

Total Contract Episodes 7 Total Mother Units

Duration 18-22 mins Total days of shoot

Per episodic budget 0 Project tenure in months 4 months 

S No: Particular Nos./Qty Month/days/units/episodes Basis Rate Total 

A

Sub total 0

B

Sub total 0

C

Sub total 0

D

Sub total 0

E

Sub total 0

F

Sub total 0

G

Sub total 0

H

Sub total 0

I

Sub total 0

J

Sub total 0

K

Sub total 0

L

Sub total 0

M

Sub total 0

Grand total 0

Per episodic budget 0

Other expenses (Covid-19)

BUDGET- LIFE NAVRANGI WEB DRAMA 

Equipment

Post-production 

Other expenses (location)

Other expenses (production)

Food and transport

One time cost 

Direction Team

Production Team 

Artists 

Camera and sound team

Other technicians 

Crew and attendants 



 

Annexure 3: Checklist  

 

CHECKLIST 

1 Profile and credentials of the agency 

2 Comprehensive details on present clientele and projects of comparable stature 

• Details of commercially successful content on television and/or digital/OTT platform in 

Hindi and/or regional languages. 

3 Comprehensive details on past and ongoing production experience, including comparable projects. 

• Details of experience in conducting shoot in outdoor/ exterior locations with specific 

reference to Covid-compliant production capability. 

• Details of experience in managing a large and skilled production team with relevant and 

appropriate experience 

• Details on network and experience within the industry to assemble a competent and 

talented cast and crew team within the available budgets 

• Details on experience of working with a range of talent 

• Understanding of strong messaging through content 

• Experience of producing social impact (entertainment education) content, if any 

4 Client testimonials supported by completion of works statements from clients 

5 List and CVs of high-quality talent (either in-house and/or sub-contracted) who will work on this 

project, including Creative Director, Directors, DOP, Editors, Chief Assistant Director, Writers, 

Casting Director, Art Director, Costume Director, Music Director and Choreographer. 

6 Detailed timelines (pre and post) and production schedule, keeping in mind the fact that BBC 

Media Action (India) Limited team is based in Delhi. 

7 Location recommendations for Mohalla set up. It should comprise of narrow lanes (galis), drains, 

shops, houses, that would give a feel of a real Mohalla.   

8 List, details, and links of experience in producing high quality drama and/or factual serials on 

social issues. 

9 Experience and demonstration (via ratings, awards) of successful drama and/or factual 

productions. 

10 Financial proposal (in the template attached in the RFP folder) 

11 Risk and mitigation plan for producing this web series 

12 Filled-in vendor addition form  

13 Filled-in producer declaration form  

14 Compliance on COVID-19: BBC Production Guidance for the BBC and subsidiaries and 

production on-site checklist  

15 Comments on the contract template  

 
 

  



Annexure 4: Vendor addition form  

 
VENDOR’S GENERAL DETAILS 

Name of Vendor  

Address  

City  

State  

Postal Code  

Country  

Email for sending Remittance 

Advice 

 

10 digit I-Tax PAN No.  

GST Registration No.  

Aadhar/UID No.  

Contact Person Name & Mobile 

No. 

 

Landline No.  

VENDOR’S BANK DETAILS 

Beneficiary Name in Bank 
 

Bank Name & Branch  

Bank Account No.  

11 digit IFSC Code (not SWIFT)  

Nature of services rendered     

FOR USE BY FINANCE 

AP Staff  

TDS Type (if applicable)  

Approved by  

* Please provide the photocopy of the PAN Card, GST Registration Certificate, Aadhar/UID card, 

Cancelled Cheque & Address proof. 

 



Annexure 5: Producer declaration form  

 
1. Please give a brief synopsis of the programme; 

2. Have you accepted any third party support in the making of this programme? Support would include: 

any funding towards the making of the programme, including prepayments for rights; provision of services 

and facilities other than for market value i.e. free or discounted flights and/or accommodation.       

If you have accepted any such support, please could you indicate who provided the support, 

together with their contact details and any website address. 

3. Are you aware of any connection between the provider of such support and the subject matter 

(including any projects, features, individuals, organisations and companies) covered in the 

Programme, or of any reason why the provision of the support could give rise to any doubts about 

the objectivity or impartiality of the Programme? Have you conducted any due diligence to ascertain 

any connections?  What due diligence have you carried out? 

4. Please indicate what any third party supporters are to get in return for their funding? Eg secondary 

or ancillary rights in the programme, furthering of their particular cause, facilitating of debate on a particular 

subject etc. 

5. Do you have or do any divisions within your organisation or related entities have or have in the 

past had business, financial and/or or contractual connections or relationships with individuals, 

organisations or companies which could give rise to any doubts about the objectivity or impartiality 

of the Programme i.e. clients of a PR division or a media advertising agency within your company or related 

entities.  Please provide details. 

6. Please provide details of any other business financial and/or or contractual connections or 

relationships (existing or previous) between your organisation or related entitles and individuals, 

organisations or companies which given the subject matter of the Programme may give rise to a 

potential conflict of interest.  

7. Please provide a list of any companies, organisations and/or individuals which are featured in the 

programme. 

8. In the event that any of the above information/answers changes during the term of the Agreement, 

we shall inform BC Media Action Editorial Representative immediately. 

We confirm the information above is complete and accurate to the best of my knowledge: 

Signed by the Director 

 

………………………………………    Date…………………… 

 

In the event that any of the above information/answers changes during the term of the Agreement, we 

shall supply an updated Producer Declaration to BBC Media Action. 

 



Annexure 6: Draft contract template  

 

This will be sent in the week of 3 June 2021.   



 

 

Annexure 7: BBC production compliance processes 

 
The shortlisted agency must comply to the following but not limited to, refer annexure 7 folder:  

 

1. Safeguarding policy  

2. Production on-site checklist  

 

 

(ENDS) 


