
Request for Proposal for hiring a Research Agency for the data collection as a part of the Social 
Network Analysis Study planned under the Digital WEE project in Madhya Pradesh and Tamil Nadu, 
India 

1. About BBC Media Action 

Established in 1998, BBC Media Action is the international charity of the BBC. Working with media and 
communication to help reduce poverty and support people in understanding their rights, our aim is to 
inform, connect and inspire people around the world. BBC Media Action reaches some 100 million 
people across Asia, Africa and the Middle East and Europe, through both legacy and new media 
platforms - television, radio, print, outdoor, outreach, and of course, digital – both online and mobile. 
Our projects and programmes save lives, protect livelihoods, counter misinformation, challenge 
prejudice and build democracy. Using a human centred design approach, BBC Media Action’s work is 
rooted in evidence, powered by insights, and leverages impact-tested, scalable, big ideas to create 
social and behaviour change.  

Researchers in our country offices use a range of methods to really understand how people live, what 
they believe, what issues affect them, what media engages them and how. This research is shared 
with production teams and media partners to develop and refine strategy, programme concepts, 
formats and script writing. 

Our in-depth analysis and insight, drawing on our robust research and evidence, helps shift and shape 
policy around the development and sustainability of public interest media, and about the role media 
and communication plays in international development - to inform, inspire and sustain change. 

1.1 BBC Media Action’s work in India  
From catchy condom ringtones to the world’s first TV drama about toilet waste, our India office is a 
creative powerhouse – consistently delivering award-winning communication projects for almost 20 
years. 

Our India team created the innovative mobile health services, Kilkari and Mobile Academy, which 
have supported millions of mothers across India to have safer pregnancies and to better care for their 
newborns. Initially launched in Bihar and scaled up nationally, in 2019 we successfully handed the 
projects over to the Government of India to deliver this lifesaving work for years to come. 

Our current portfolio builds on the government's Clean India Mission, covering issues including how 
fecal sludge is managed to prevent water pollution and the spread of disease, and improving the lives 
of sanitation workers and waste collectors in the country. We’re raising awareness and encouraging 
people to act through viral social media content, colourful TV drama, animations, radio spots, and 
attention-grabbing national advertising campaigns. We’ve developed mobile training modules for 
sanitation workers, and recently started an important project in Bengaluru to help shift people’s 
perceptions towards, and ultimately improve the lives of, the unsung heroes and critical contributors 
to Indian society and economy – waste-pickers. 

We are also implementing a three-year research and learning project to understand and pilot how 
digital technology can strengthen pathways to women’s empowerment in collectives, sustainably at 
scale. This RFP has been issued as part of this project.  

2. Background to the research 
BBC Media Action has received a 3-year research and learning grant to deepen, nuance and pressure 
test assumptions underpinning the Gates Foundation’s digital strategy for Women’s Economic 
Empowerment in India and to identify execution pathways to scale and sustainability. This strategy 
focuses on Women’s Empowerment Collectives (WECs), such as savings and loans groups, farmer 
producer groups, cooperatives, rights-based groups etc., as a critical platform for advancing Women’s 
empowerment.  
 



The project includes: (i) five landscaping studies, each consisting of a literature review and key 
informant interviews, (ii) the design and validation of transformative digital use cases with women in 
WECs, using qualitative and quantitative research methodologies, and (iii) a large mixed methods 
social network analysis study.  
 
3. About the research  
The objective of the mixed methods study is to identify how digital technology can strengthen 
pathways to women’s empowerment in Women’s Empowerment Collectives (WECs) and how to 
mitigate risks, including exacerbating existing inequalities and gender conflict. The study will generate 
insights and data to inform the design of new digital interventions and strengthen existing 
interventions.  
 
Details of the study  
 
BBC Media Action is seeking a research partner to implement the following research in Madhya 
Pradesh and Tamil Nadu: 
 
3.1 A quantitative study with women at different levels in four WECs in six districts in two states (Madhya 

Pradesh and Tamil Nadu) in two languages (Hindi and Tamil) with the following components: 
 

3.1.1 A recruitment survey to introduce the study, take consent and recruit eligible respondents for the 
detailed quantitative surveys. 

3.1.2 Two, back-to-back quantitative surveys conducted with the same respondents: 
3.1.2.1 Survey Part A: a quantitative survey focused on the socio demographic characteristics of women in 

women’s empowerment collectives, and their digital access and use habits.  
This survey will collect information about the individual, including their level of participation in the 
WEC, their occupation, income and education, the socio-economic status of their household, basic 
questions about their level of digital access to fulfill our sampling strategy (see below), their level of 
digital literacy etc. 

3.1.2.2 Survey Part B: shortly after, a quantitative social network analysis survey will be conducted with the 
same respondents to identify the social networks of women in WECs, if and how women are using 
digital technologies to maintain and expand these networks, and the value they gain from these 
relationships. 
The second survey is primarily a Social Network Interview, which examines a focal person and the 
relations that surround that person (i.e., egocentric analysis; also known as personal network analysis) 
and consider the WEC as a whole and the interconnected relations among WEC members (i.e., 
sociometric analysis, or whole network analysis). 

 
BBC Media Action will also conduct a qualitative study to further investigate the findings of the 
quantitative research, but this will be undertaken by its in house research teams. 
 
 
Quantitative Sample 
 
The proposed total sample size for the quantitative surveys will be 1,200 persons, with 300 
respondents selected from WEC federations supported by each of our four partners in Madhya 
Pradesh and Tamil Nadu.  
 
One district for each of three partners will be sampled: ACEF (Salem District, Tamil Nadu), PRADAN 
(Betul District, Madhya Pradesh) and READ (Satyamangalam District, Tamil Nadu). With regard to our 
fourth partner, (Chaitanya WISE), we might need to sample across two districts in Madhya Pradesh 
(Ummaria, Ujjain) to recruit sufficient respondents to meet the objectives of our sampling strategy. 
The suggested sample is provided below:  
 
Level Sample tier  PRADAN Chaitanya 

WISE  
READ ACEF Total 

State    Madhya 
Pradesh  

Madhya 
Pradesh  

Tamil Nadu  Tamil 
Nadu 

  



Sample Districts    1 2 1 1  5 

District Name(s)  Betul Ummaria, 
Ujjain 

Satyamangalam Selam  

Number of WEC 
members in 
sample districts 

 16,028 5,737 2,000 110,000 133,765 

Number of 
respondents at 
the BL/CLF/ VOL 
in Federation 
structures  

Village Level Organization 
Leaders, Cluster Level 
Organization Leaders and 
Organizers, where 
appropriate Block Level 
Organization Leaders and 
Organizers, Community 
Resource People and 
Federation Leadership Team 

60 60 60 60 240 

Number of 
respondents in 
groups  

# of groups  10  10  10  10   
# Women (members, 
leaders, secretaries) @ 10 – 
12 members/group  

120  120 120 120 480  

Number of 
women in 
groups with 
smart phone 
access and use   

# Women (members, 
leaders, secretaries) 

120  120 120 120 480  

Total (may vary across WEC partner depending 
on depending/smart phone penetration among 
women)   

300 300 300 300 1200  

 
4. Summary of requirements 
 
BBC Media Action is seeking a research partner to conduct the quantitative components of the 
research only. The scope of work and the details of the activities to be undertaken is elaborated in 
Section 6 below.  
BBC Media Action has already designed the study and survey questionnaires in collaboration with Co-
Investigators at the University of Southern California in Los Angeles and the University of Denver, in 
Colorado and its partner organizations, and the IRB application for the study is ready for submission. 
 
BBC Media Action is now seeking a research partner to implement the study, with guidance from Co-
investigators at BBC Media Action in India and its Co-Investigators in the US. The selected agency, 
after training in social network interview methodologies and data capture techniques, will collect 
primary data from the sampled states, in line with the sampling plan (see below).  
BBC Media Action is seeking proposals from experienced organizations with strong capacity and 
experience, great attention to detail and the highest quality standards to provide the services in 
Section 5 below. Please detail in your proposal how you will meet these key requirements and provide 
a detailed commercial quote. 
 
 
5. Detailed requirements 

 
5.1 Data collection methodology:  

• Face to face: The research partner will conduct the quantitative surveys face to face, using teams of 
experienced, qualified Hindi and Tamil speaking enumerators to collect the data in both the states. 



• Enumerators: 
o All the surveys will be administered with women respondents, therefore the research partner 

should only provide women enumerators.  
o The agency should demonstrate strong presence of network of women enumerators in 

Madhya Pradesh and Tamil Nadu.  
o These women enumerators should be paid at minimum wage for skilled workers.  
o It is desirable that these enumerators are salaried employees of the research partner and 

details of the duration of association and payrolls should be indicated. 
• Survey questionnaires: BBC Media Action will provide the contracted research partner with structured, 

translated questionnaires in Hindi and Tamil to conduct the interviews.  
• Data capture devices and software:  

o BBC Media Action has a global license for the Qualtrics software, which will be sub-licensed to 
the selected vendor and associated enumerators.  

o The research partner will equip its enumerators with tablets that can run Qualtrics to 
administer the surveys and collect the data collection using Qualtrics software. 

o BBC Media Action’s Co-Investigators in America will provide guidance on how to configure the 
Qualtrics software to administer the social network interviews.  

o The tablets should also be capable of geo-tracking and other software mechanisms for 
monitoring the progress of enumerators. 
The agency should indicate whether they have experience of using Qualtrics and if not, how 
they will train their enumerators to use Qualtrics. 
 

• Identification of respondents:  
o The research partner will work with BBC Media Action’s WEC partners in the field to first 

identify women’s group leaders and office bearers at various levels in WEC federations, who 
will support the research partner in identifying respondents to interview.  

o Support from WEC partners will in some cases include access to databases of contact details 
for women’s group leaders, other office bearers and potentially members. In other cases, the 
agency might be given contacts of block level or village level leadership team and they will 
need to recruit other members through their help.  

  
5.2 Training 

Training on Social Network Interview methodology, associated questionnaires and use of 
Qualtrics software for data capture will be provided by BBC Media Action’s research teams, with 
support from its Co-Investigators in the US. The training will also involve training in key ethical 
considerations and safeguarding principles. The research partner will be responsible for 
organising these trainings, in terms of logistics, venues etc. Training will not take place until the 
2nd Covid-19 wave in India has diminished, however it is imperative that all safety protocols 
related to Covid-19 are considered – for example, with regard to the venue, social distancing, 
masks, sanitation etc. We envisage the field training to run for 2 weeks at least so that in the first 
week the field teams are trained on tools, methodology and conduct mock calls etc. Second week 
will focus on training on data software (Qualtrics) and mock surveys on the same.  

 
5.3 Piloting 

After the training and before the initiation of the data collection, the research partner will conduct a pilot 
study in one location in Madhya Pradesh and one location in Tamil Nadu with at least 5% of the total 
sampled population. The agency will also be required to send the pilot data entered as an SPSS file to BBC 
Media Action for quality control no later than one week after pilot has commenced. The agency will be 
requested to incorporate any feedback in the tools for the remaining fieldwork. Due to the 2nd Covid-19 
wave in India, it is not expected that the piloting can begin before September.  
 
In its response to this RFP, the research partner should provide a detailed breakdown of its quote, including 
a separate quote for piloting in each district. The research partner’s implementation plan should indicate 
the duration of the pilot including the time required to debrief BBC Media Action on any revisions required 
to the existing questionnaires.  
 

5.4 Implementation  



The survey will be implemented in Madhya Pradesh and Tamil in the districts indicated in Section 4 above. 
The roll out will be divided into the following phases:  
• Recruitment: BBC Media Action will provide the questionnaire for a short-recruitment survey 

(approximately 30 minutes), and with access to contact details for group leaders in the relevant WEC 
federations in MP and Tamil Nadu. The research partner will need to recruit the sample with the 
support of group leaders (similar to how a research agency would work with ASHAs or Anganwadi 
workers to recruit a sample of pregnant women. As a part of the sample, the research partner is also 
expected to recruit WEC members from the same WEC to cross-sectionally collect data on their 
network and associated activities (refer to sample table). The recruitment should be undertaken based 
on information/database available with WEC partner:  
 
- Salem- The WEC partner has a comprehensive database and an identified venue where 

the WEC members can be brought for recruitment or recruitment can be done house to 
house too. The main fieldwork (both surveys), however, should be conducted at a fixed 
venue which would be arranged for by the WEC partner. 

- Satyamangalam- The research partner might have to undertake house to house/door to 
door recruitment of respondents The Research Partner will have access to contact details 
of WEC/federation leaders who can further connect the research partner to other WEC 
members. Again, the main fieldwork should be conducted at a fixed venue which would 
be arranged for by the WEC partner. 

- Betul- The WEC partner has a comprehensive database and an identified venue where 
the WEC members can be brought for recruitment and detailed surveys 

- Umaria/Ujjain- The Research Partner might have to undertake house to house/door to 
door recruitment of respondents. They will have access to contact details of 
WEC/federation leaders who can further connect the research partner to other WEC 
members. 
 

• Survey Part A: following recruitment of the sample, Part A of the survey will be administered. This part 
of the research will follow a traditional questionnaire format and the survey is expected to be 
completed in 90 – 105 minutes. Upon completion of Survey Part A, the enumerator will schedule time 
to conduct Survey Part B with the same respondent.  

• Survey Part B: Shortly after Survey Part A has been conducted (the research partner should suggest the 
optimal gap between surveys based on operational and logistical requirements and the need to 
capture high quality data), the research partner will conduct Survey Part B, consisting of the social 
network interview and a number of other questions, including on gender based violence. The survey is 
expected to be completed in 90 – 105 minutes. For sensitive questions in the survey, please refer to 
our section on safeguarding below.  
 

The research partner’s implementation plan should also account for the possible attrition of the 
sampled respondents given the staggered research approach and propose measures to address 
the same.  
 

5.5 Compensation for respondents’ time 
Given the time commitment expected from the respondents, they should be compensated for their time. 
While monetary compensation does not align with BBC Media Action guidelines, the research partner is 
encouraged to budget for compensating respondents in the form of a small gift/memorabilia or mobile 
phone credit in recognition of the value of their time. We would not recommend any cash compensation to 
be provided to the respondents.  
 

5.6 Data transmission, storage and analysis 
5.6.1 Data transmission and storage  

The data collected must be digitally transmitted using a secure process from the tablets of the 
enumerators to a secure central database provided by the Research Partner at the close of every 
working day. Data will need to be stored on the tablet when the enumerator has no access to a 
3G or a 4G mobile network and transmitted when they come back into network range. The 
Research Partner must create daily, secure backups of the research data in a central location as 
they are collecting it.  



The Research Partner should describe in its response to this RFP how it will ensure the secure 
transmission and centralized storage of data captured through Qualtrics. BBC Media Action will 
need secure remote access to this data. In addition to this, 3 password protected copies of the 
files must be securely transmitted to BBC Media Action.   
Co-Investigators in the US will also need to be provided with the data at regular intervals, which 
has to be anonymized.  
BBC Media Action will remain the custodian of the data.  
 

5.6.2 Data analysis 
BBC Media Action’s Co-Investigators in the US will strategically lead on the analysis of the social 
network interview data but the research partner should separately cost for and provide the CV of a 
data scientist on its team for the project, who has the experience and the skills required to learn how 
to analyse social network interview data, and can be trained to undertake much of this work under the 
supervision of one of our Co-Investigators, in addition to analysing all the data for the recruitment 
survey and Survey Part A.  
 
Please ensure that this cost is separate from all the other costs.  
 

6. Quality assurance requirements 
 

BBC Media Action is committed to undertaking research that is of the highest standard. The research 
partner should clearly state in its response to this RFP how the quality of the data will be assured, 
including clearly defined quality maintenance mechanisms for fieldwork in its proposal. These should 
include how the agency will monitor field process through spot checks and back checks in addition to 
those carried out by BBC Media Action staff. For example:  
• The research partner should provide a detailed organogram for the proposed research team in its response 

to this RFP, with all the roles and number of personnel in each role, including research manager, 
supervisors, coordinators and enumerators to manage and deliver the data collection in two languages in 
two states. 

• The research partner should detail the type and level of qualifications of enumerators – i.e.: level of 
education, level of local experience, type of experience, years employed by the research partner etc. in its 
response to this RFP 

• The research partner should detail the scope of activities to monitor data collection quality and progress 
towards sample targets in the field, at different levels, in its response to this RFP, including outlier data 
analysis.  

• The research partner should also articulate the potential issues that they might face in the field during data 
collection and provide a risk mitigation plan.  

• The research partner should detail how it will use ID numbers to identify completed questionnaires 
according to different parameters (identify enumerator, geographic location, survey number, link with 
other surveys for the same respondent etc.) for analysis purposes in its response to this RFP. 

• BBC Media Action staff will be regularly spending time in the field and might require a translator for some 
days. The research partner should be able to provide this resource. 

• The research partner should propose ways to minimise double-entries, check data entered and identify 
missing variables. These can be SMS or algorithm-based software approaches along real time data 
displaying digital dashboards. 

• The research partner is expected to provide a detailed quality assurance mechanism in response to this 
RFP, including how it will  ensure acceptable ranges around data elements, avoid straight lining during 
interviews and how will outliers be treated etc.   

• We will also be interested to know the research partners’s plan to manage security of the researchers in 
the field and the protection of data collected. Thus, we expect the research agency to include a detail risk 
analysis along with possible mitigation in response to this RFP.  

 
7. Ethical considerations and Safeguarding  
Researchers and agencies working with BBC Media Action need to adhere to  strict ethical protocols 
and ensure informed consent, confidentiality and anonymity of respondents while safeguarding the 
respondents and the potential impact of the research on both who are researched and on the 
researchers. The commissioned agency is thus expected to describe how ethical considerations and 
safeguarding will be dealt with in all courses of actions of the study. 



 
When submitting its proposal, the research partner should describe how they will: 
 
• Take and store informed consent. 
• Ensure respondents feel confident that the information they share will be held in such a way as to ensure 

confidentiality and anonymity.  
• Ensure that respondents feel comfortable sharing information on gender roles and sensitive topics digging 

into patriarchal social norms. 
• compensate respondents for their time. 
• Ensure that respondents must be interviewed in a safe venue outside the home and the research partner 

must arrange transportation to and from the venue. 
• ensure that ethical and safeguarding standards are met as per BBC MA’s policies which the selected agency 

will be trained on 
 
Safeguarding is the responsibility owned by the Research Partner to make sure their staff, operations 
and programmes do not harm Children and Vulnerable Adults (in this case women respondents), and 
also that the Research Partner will not expose “Vulnerable People”, “Participants”, “Staff” of the 
Research Partner or their “Representatives” who work on its behalf, to sexual harassment, exploitation 
or abuse (SHEA). 
 
When submitting its proposal, the research partner also needs to address how it will mitigate risks, 
including but not limited to;  
• Health and safety risks to both researchers and respondents, including due to the Covid-19 pandemic. 

Please not that BBC Media Action does not plan to pilot the surveys until September 2021, and this is 
subject to change – i.e., only if the second wave has subsided and it is considered safe to proceed. 

• Any demographic changes such as family composition, address of residences and community landscapes 
may be inevitable. Some potential respondents may be unreachable, and we may experience attrition of 
respondents previously identified.  

• Conflict between female respondents and their husbands, in laws etc. as a result of discussion of sensitive 
gender topics during interviews, including domestic violence. 

• If the agency observes any conflict between the supporting NGO and the selected responded, the interview 
should be stopped.  

• Political unrest as a result of any political/religious tensions 
 

8. Deliverables  
 

The research partner will be responsible for the following deliverables:  
• An inception report detailing the methodology and the final implementation plan, which is COVID-19 

compliant agreed with BBC Media Action during the procurement phase.  
• The organization of the training (tablets with Qualtrics installed for all enumerators, venues with broadband 

internet access, flip charts, white boards, accommodation, transport, food, connectivity, translators etc.) 
for enumerators and research partner staff who need to be trained. BBC Media Action staff will organize its 
own travel and accommodation. 

• The end-to-end implementation of the pilot in two states, and a full pilot testing report (including – 
observations of how engaged the respondents were, when they were fatigued etc. where there were issues 
e.g. particular respondents that had difficulties etc.) with clearly recorded and detailed feedback on the 
survey instruments in two languages.   

• Access to data collected by enumerators after it has been transmitted each day to the research partner’s 
servers. 

• Weekly fieldwork updates in the form of power point presentations along with excel sheets of the fieldwork 
completed. 

• Fully filled consent forms in either digital or hard copy.  
• Research partner to also anonymise the data and keep the personal data of respondents securely with 

password protected files etc.  
• Complete cleansed dataset and syntax with clearly labelled variables and values, and an accompanying code 

book. 
• Anonymized version of this data for analysis by BBC Media Action’s Co-investigators. 



• Reports on the analysis of the data captured in Madhya Pradesh and Tamil Nadu for all three surveys, 
broken down by state and by survey. 

 
9. BBC Media Action responsibilities include to. 
• Provide sub licenses for Qulatrics for the enumerators to use. 
• Provide translated questionnaires for all three surveys in English, Hindi and Tamil. 
• Provide access to contact data for WEC group leaders in MP and Tamil Nadu. 
• Provide access to field venues for main surveys in consultation with WEC partners 
• Provide face-to-face training in social network interview technique, and in the overall scope of the research, 

key terms, ethical guidelines and safeguarding policy.  
• Provide remote training to the research partner’s data scientist in how to analyse social network interview 

data. 
• Discuss and agree on guidelines for top line reporting. 

 
10. Timeline  

 
• The research partner should provide a detailed research implementation plan in its proposal in response to 

this RFP. 
• The anticipated timeline of engagement will be from June 2021 – April 2022. 
 
11. RFP Timeline 

 

Activity Completed by this Date 

1. Issuing of RFP 22nd April 2021 
2. Dialogue with potential agencies to 
answer any queries 

3rd May 2021  

3. RFP response submission deadline 7th May 2021  

4. Shortlisted agencies invited to pitch  12th May 2021 

5. Pitch presentations by shortlisted 
agencies 

17th – 21st May 2021 

6. Agency selected 24th May 2021 
 
BBC Media Action reserves the right to amend the aforesaid timetable from time to time, at its sole 
discretion. In the event of any change to this timetable, BBC Media Action will notify all the 
respondents of the revised date(s) at the earliest reasonable opportunity. The respondents shall 
comply with the timetable and shall not seek any extensions or changes. 
 
12. RFP Instructions 

Respondent must follow the instructions and guidelines listed in this section carefully or risk facing 
disqualification.  

Proposals are invited for the supply of services detailed in this Request for Proposal. Respondent must 
ensure that the RFP response contains the following: 

 

• A detailed proposal (in MS Word format) explaining how the respondent can specifically meet BBC Media 
Action’s requirements as summarized above. The proposal must also explain how the respondent will 
approach the management of the project including how it will handle change requests, manage risks, 
report on progress and communicate with BBC Media Action. 

 

• Detail data collection plan showing a detail breakdown of the tasks required to launch the quantitative 
elements of the Social Network Analysis Data Collection specified in this RFP and the research partner will 
pivot to disruption/risks due to COVID-19.  

• Filled out Statement of Compliance (SoC) in the excel format provided at the end of this RFP, detailing 
organisational capacities and experiences to deliver the scope of work.  



• CVs of key project team members. Please note that if the respondent is invited to pitch to BBC Media 
Action, the team members giving the pitch presentation must be the same people responsible for managing 
the grant. 

• Proposed training plan to enable and drive the data collection. Please note that Master Trainers for the 
social network interviews will be provided by BBC Media Action  

• BBC Media Action’s standard research contract will also be shared with this RFP, and the RFP should be 
submitted along with the contract confirming the acceptance of all contractual terms. In case of any 
suggested changes, a marked-up version of the contract must be shared with the proposal. 

The responses to this RFP will be used in the BBC Media Action’s evaluation and selection of a suitable 
respondent for its required services. This RFP is not a contract. 

 

14.1 RFP Queries and Clarification Process 

Any queries regarding this RFP should be addressed via email to 
divya.hariharan@in.bbcmediaaction.org by 3rd May 2021.  

 

14.2 RFP Response Submission  

Respondents must submit their RFP responses by 7th May 2021. The responses should be submitted 
via email to: ebid352@in.bbcmediaaction.org. 

 

14.3 Proposal Costs 

BBC Media Action will not be liable for any costs incurred in the preparation or submission of 
proposals, or for those which arise out of any site visits or presentations requested by BBC Media 
Action. 

 

14.4 Confidentiality 

All information contained in this RFP and all other related correspondence and documentation should 
be treated as “Commercial in Confidence”. This RFP is being issued to select organizations and its 
intended recipients. The organizations are advised to keep this confidential and only circulate among 
intended recipients within the organization. This RFP and all other related correspondence and 
documentation (in part or fully) should not be shared outside the organization, without prior written 
consent of the RFP issuing organization after stating the specific intent. Failure to control distribution 
may result in disqualification from the RFP process. 

  

14.5 Proposal Validity 

The proposal submitted by the respondents must remain valid and open for acceptance by the BBC 
MEDIA ACTION for 180 days from the RFP submission date. A proposal valid for a shorter period may 
be rejected. 

 

14.6 Amendments to RFP Document 

BBC Media Action may amend this RFP at any time prior to the deadline for receipt of proposals. Any 
such amendment will be notified in writing to all prospective respondents. To allow time for such 
amendment to be taken into account, BBC Media Action may, at its discretion, extend the deadline 
for submission of proposals. 

 
14.7 Late Proposals 

Any proposal submitted by the respondent after the deadline for submission may be rejected by BBC 
Media Action unless prior approval has been granted by the BBC Media Action to the respondent.  

 

mailto:divya.hariharan@in.bbcmediaaction.org
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14.8 Modification and Withdrawal 

Respondents may modify their proposals prior to the deadline for submission by giving written notice 
to BBC Media Action. No proposal submitted by a respondent may be modified after the deadline for 
submission. 

Respondents may withdraw their offers at any time prior to accepting the notification of award by 
sending a notice of withdrawal to BBC Media Action together with all the proposal documents. 

 

14.9 BBC Media Action’s Right of Acceptance and Rejection 

BBC Media Action reserves the right to accept or to reject any proposal, in whole or in part, and to 
annul the proposal process and reject all proposals at any time prior to award and acceptance without 
incurring any liability to the affected respondents. BBC Media Action reserves the right to engage with 
more than one respondent for full delivery of the services if it is deemed to serve the best interests of 
BBC Media Action. 

 

14.10 Use of BBC Trademarks 

Respondent must not use or reproduce any BBC’s or BBC Media Action’s Trademark or logo or 
otherwise make reference to the BBC or BBC Media Action without the BBC’s or BBC Media Action’s, 
as the case may be, prior written consent. 

 

14.11 Conflict of Interest 

Respondents should notify BBC Media Action if they consider there to be a conflict of interest. 

 

14.12 Inducement 

Offering an inducement of any kind in relation to obtaining this or any other contract with the BBC 
Media Action will disqualify your tender from being considered and may constitute a criminal offence. 

 

14.13 Notification of Award  

BBC Media Action will notify acceptance in writing to the successful respondent. If agreement is 
reached with the successful respondent, then BBC Media Action will notify the unsuccessful 
respondent(s) as soon as is reasonably practical. 
 
14.14 Accuracy of Information 

Although BBC Media Action has used all reasonable endeavours to ensure that all information it has 
provided to the respondents is accurate in all material respects and includes the information which it 
believes is material for the purposes of the respondents producing a RFP response, BBC Media Action 
does not warrant the information is accurate or adequate for the purposes of the respondent’s RFP 
response and is not in any way responsible or liable for any damage, loss or cost associated with the 
preparation of the RFP response arising from the inadequacy or inaccuracy of any of the information 
or any disclosure or non-disclosure of any information to the respondent. 

 

14.15 Legal Requirement for Respondents 

BBC Media Action requires respondents to abide by the legal requirements when submitting their RFP 
response. If in doubt, respondents are advised to contact the respective BBC Media Action personnel 
for clarifications. Any RFP response which fails to meet one or more of the legal requirement listed 
will face disqualification. 

 

14.16 Insurance 

Prior to the commencement of the services by the selected respondent, the successful respondent 
shall arrange and maintain, at its own cost, risk and expense, all relevant forms of Third Party Liability 
Insurance (including Public Liability and motor vehicle insurance) and Professional Liability Insurance 
with a level of cover appropriate to the services to be provided under this Tender and as agreeable to 



BBC Media Action.  For the avoidance of doubt, the successful respondent’s level of insurance cover 
shall not act as a limit of its liability arising in relation to the services to be provided under this Tender. 

 

All insurance shall be obtained by the selected respondent with insurance companies licensed to do 
business in India and acceptable to BBC Media Action.  

All insurance must be in full force and effect as of the commencement date of the contract for the 
services and to remain in full force and effect throughout the term of the contract for the services. 
The selected respondent shall not take any action, or omit to take any action that would suspend or 
invalidate any of the required coverages during the period of time such coverages are required to be 
in effect.  

Selected respondent shall cause to be included in each of its policies a waiver of the insurer’s right of 
subrogation against BBC Media Action. 

Prior to the commencement of the services by the selected respondent, the selected respondent shall 
file with BBC Media Action, the Certificates of Insurance evidencing compliance with all requirements 
contained in this provision. Such Certificates shall be of form and substance acceptable to BBC Media 
Action. Not less than thirty (30) days prior to the expiration date or renewal date, the selected 
respondent shall supply Media Action India an updated replacement Certificates of Insurance, and 
amendatory endorsements. 

Please clearly confirm in your proposal that your company can meet above stated insurance and 
safeguarding related requirement. 

 

Annexure to Point no 12. Technical Statement of Compliance (to be completed & attached with the 
proposal 

 

Requirement 
Detailed 

Response 

Key organisational requirements   

Does your organisation have experience in conducting large scale quantitative studies?    

Does your organisation have experience of undertaking research in Madhya Pradesh?    

Does your organisation have experience of undertaking research in Tamil Nadu?    

Has your organisation employed enumerators on the organisational payrolls (paid at least 
minimum wage)?  

  

Does your organisation have experience of working with women enumerators?    

Does your organisation have a licence for Qualtrics?    

Does your organisation have the experience of local enumerators being trained for specific data 
collection softwares? 

  

Does your organisation have the capacity to procure the required number of hardware in the form 
of tablets to facilitate data collection? 

  

Does your organisation have experience of undertaking research with marginalised women from 
low-income/low-literate setting?  

  

Does your organisation have experience of undertaking research with women's self-help groups 
and women's collectives in India?  

  

Does your organisation have experience of organising and conducting training on data collection 
with enumerators (including ethics of research)?  

  

Does your organsation have a clear ethical considerations and safeguarding protocols?    

Does your organisation have experience of compensating respondents for their interview time?   

Describe your organisation's experience of working on data transmission.     

Describe your organisation's experience of working on data storage.     

Describe your organisation's experience on data management including daily and secure backups.    

Does your organisation have an in-house data scientist? Please describe his/her capabilities.    

Does your organisation have a risk mitigation strategy in place during data collection?    



 

What are the seeking consent and respondent rapport building practices put in place by your 
organisation?  

  

Describe the COVID-19 precautionary measures and considerations put in place by your 
organisation.  

  

Describe the measures put in place by your organisation to ensure anonymity of respondents.   


