
Boot Camp
 VI

26th & 27th April 2021

The Context

4:00 PM to 6:00 PM 2 Hrs./day 
(Total 4 Hrs.)

Knowledge Partner

In the last ten years, India's tourism industry has seen signi�cant growth. Rural tourism accounts for upto 20% 
of the total tourism activity. In recent years, various trends are observed around community based rural tour-
ism through innovative ways of connecting with the cultural and natural landscapes. Rural tourism also 
provides a sustainable way of conserving these landscapes while providing livelihood and recreation to the 
communities.
 
India Livelihoods Collective, in collaboration with CSRBOX and Agri Tourism Development Company Ltd. 
(ATDC), has curated a two-day virtual Boot Camp on ‘ Rural Tourism: Unlocking the Local Potential for Liveli-
hood Creation’ that helps you build an end-to-end understanding of the business sustainability in this sector, 
especially considering the COVID-19 pandemic. Join us to learn through specially designed sessions and  
some of the best practices of strongest enablers from across the country.

Rural Tourism: 
Unlocking the
Local Potential 
for Livelihood 
Creation

Knowledge Partner
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The Boot Camp

Session Plan

Session Title Topics Covered
Session-I: 
Designing and 
Implementing Enterprise 
Programmes for rural 
tourism

Agri Tourism Development Company Ltd (ATDC) 
Mr Pandurang Bhagvanrao Taware, Chairman & 
Managing Director, ATDC

Brief about Agritourism concept 
Why Agritourism is important in the context of India 
current status of Agritourism in India and in Maharashtra 
current status of agri tourism in the world particularly the 
USA and Europe 
Case study of Baramati Agritourism village and other cen-
ters in Maharashtra 
What's there for urban citizens  in agri tourism 
Maharashtra Agritourism policy 2020 
Some stories about the guests who visited agritourism 
farms in Maharashtra 
Key Take away  from the speech/objective of the speech 
and Agritourism India is - to keep the farm in the family and 
family in the farm !

  

For Whom: 
Enterprises working in the sustainable tourism sphere which provides livelihoods opportunities (rep-
resenting NGOs, CSR, Philanthropic Organizations, Start-ups, Consulting Firms and Academia)

The Bootcamp-VI on Rural Tourism: Unlocking the Local  Potential for Livelihood Creation is planned in 
form of two sessions on the 26th and 27th April 2021 and aims to develop an end-to-end understanding of 
the professional. The programme builds organizational knowledge and capacities in terms of SOPs, imple-
mentation, management, key challenges associated and learning. 
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Session Title Topics Covered

Session-II
Best Practices & SOPs

Madhya Pradesh Tourism Board (MPTB)
Mr Amit Singh, Advisor, MPTB

Madhya Pradesh Tourism Board also referred to as the 
'MPTB' was established in 2017 as non- profit company with 
an objective to promote tourism in Madhya Pradesh. Devel-
opment of tourism with public, private partnership in sustain-
able manner, investor facilitation, skill- development, publici-
ty/promotion of tourist destinations nationally & international-
ly, identification and development of tourism infrastructure are 
the core objectives of the Board. Brief about the Responsible 
Tourism Mission of Madhya Pradesh. Important components 
and how to benefit the local community via responsible Tour-
ism. Projects being implemented and planned under the 
umbrella of responsible tourism, And how to ensure the alter-
nate source of income for local community through tourism 
activities.

Sham-e-Sarhad, Hunnarshala foundation 
Mr. Mahavir Archarya, Founding Member, Hunnarshala 
Foundation

Hunnarshala derives its ideological nourishment for making 
positive contribution towards its objectives of promoting and 
demonstrating people centric, environment friendly, artisan 
based approaches and technologies. Hunnarshala Founda-
tion in association Kutch Mahila Vikas Sangathan, UNDP and 
State government, worked with the Hodko village community 
to build Shaam-e-Sarhad (Sunset at the Border) Village 
Resort. The Shaam- e-Sarhad Village Resort is open during 
Mid of October to Mid of March. It is a seasonal resort. Oper-
ated and Managed by the local community of Hodka Village. 
The Hodka Endogenous Tourism seeks to promote Local Cul-
ture and Craft based Tourism for Sustainable Livelihoods and 
integrated rural development.
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Session Title Topics Covered
Session-II
Best Practices & SOPs Kabani Community Tourism and Services Pvt. Ltd.

Mr Sumesh Mangalasseri, Chairman & Managing 
Director, Kabani Community Tourism and Services 
Pvt Ltd.

Kabani’s one and a half decade of research and advocacy 
experience in tourism as researchers and campaigners 
has enabled them to redefine their approach towards tour-
ism. In 2014, a company was formed, Kabani Community 
Tourism and Services (P) limited which is a social enter-
prise to promote sustainable community tourism. Kabani 
first started by setting up its non-profit initiative as a 
creative space and then, having learned from it, formed a 
company. In that way, they also followed ‘the other direc-
tion’, as compared to many other companies. This 
approach is also aimed at self-sufficiency of the NGO and 
its activities. Kabani develops programmes through a very 
participatory process. 
while also conducting training workshops on bees and 
their habitat conservation, traditional systems of honey 
harvesting and revival of non-destructive systems of 
honey harvesting. The Women SHGs further help is 
aggregating the honey collected and processing and mar-
keting it under the brand name of ‘Bhimashankar Honey. 

Project Oasis
Mr Mandeep Singh, District Coordinator, Mahatma 
Gandhi NREGA, Zila Parishad, Mansa, Punjab

The project Tourism & Culture, Water Conservation, Liveli-
hood, 3. Village Khokhar Kalan, Mansa, Punjab. The proj-
ect has been reviewed by MoRD officials, state teams & it 
has received a loud appreciation from the teams. This proj-
ect has also featured in the magazines issued by MoRD 
named Spectrum (Photo Documentation of Agriculture & 
Allied Activities) & Sankalan II & also in magazine (Sade 
Pind) issued by Government of Punjab. This project has 
received Skoch Order of merit & Gold award in July 2018. 
This project has been also covered by Doordarshan team 
& is also listed on tripadvisor.in. This project has also gone 
through Social Audits under MGNREGS. 
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About the Speakers

Mr Amit Singh
Advisor, Madhya Pradesh Tourism Board (MPTB), 
Department of Tourism, Govt. of Madhya Pradesh 
Mr. Amit Singh is a development professional. He is having 17+ years of long experi-
ence in the �eld of rural development. He did his Master’s in Business Administration 
(Rural Management) in 2003 from Xavier Institute of Development Action and Stud-
ies, Jabalpur.  Presently he is working with Madhya Pradesh Tourism Board (MPTB), 
Department of Tourism, Govt. of Madhya Pradesh as Advisor, Training. He is doing 
the capacity building of stakeholders involved in tourism. 

Mr. Pandurang Bhagvanrao Taware
Chairman & Managing Director, Agri Tourism Development 
Company (ATDC)
Pandurang Bhagvanrao Taware is natively from small Village Sanghavi in Baramati 
Taluka, born and brought up in a joint family of 50 members is a Fourth-generation 
farmer and �rst-generation entrepreneur. He studied Computer Science and worked 
in the hospitality industry for 20 years. In 2003 he married agriculture with tourism 
and launched Agri Tourism Development Corporation (ATDC) with model Agritour-
ism Centre in Baramati. 

After running Agritourism operations successfully for three years, he took on training and skill development in 
Agritourism for other farmers in Maharashtra, as of March 2020 he has replicated this idea of Agri Tourism on 
628 farms in more than 300 villages and 29 districts in the state of Maharashtra. 

Mr Mahavir Acharya
Managing Director, Hunnarshala Foundation

Mr Mahavir Acharya is an engineer by training and has spent more than three 
decades in the construction industry. He is one of the founder members of Hunnar-
shala Foundation and is currently the Managing Director here. He has also taken 
numerous training and capacity building workshops for master artisans, 
home-owners, professionals as well as government o�cials.  He is currently involved 
with post-earthquake rehabilitation work in Nepal as a part of the Government of 
India's initiative to assist the Government of Nepal in rebuilding almost 30,000 
houses in the Gorkha region.
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Speakers

Mr Mandeep Singh
District Coordinator, Mahatma Gandhi NREGA, Zila Parishad, Mansa 
Mr Mandeep Singh is a District Coordinator, Mahatma Gandhi NREGA at Zila Parish-
ad, Mansa under the department of Rural Development & Panchayats, Mansa, 
Punjab, He has over 12 years of experience. 

Early Bird Registrations: INR 1100 (till 10th April, 2021)
Standard: INR 1300 (from 11th April onwards)
Registration Deadline: 23rd April, 2021 (subject to availability of seats)
*The session is free for India Livelihoods Collective’s partner organisations. Please write to us at 
kusum@csrbox.org for registering your representatives.

Online Payment
Please click here for registrations and online payment https://bit.ly/3r9vc0m 
Once completed, please send us the same along with payment receipt to kusum@csrbox.org 
For immediate escalations or to know more about India Livelihoods Collective, please feel free to write to 
bhagyashree@csrbox.org 

Registration fee is non-refundable; however, nominee name can be changed
Once you submit the registration form along with the payment (online), you will receive the con�rmation 
email within 2 working days. 
You will receive the details to access the online session latest by 25th April, 2021
The recordings of the session are subject of copyrights and will not be shared with the participants, howev-
er, a detailed summary report of deliberations would be released for ready reference. 
The language for discourse will be English. 

Registration Process (limited seats)

Terms & Conditions

Mr Sumesh Mangalasseri
Chairman & Managing Director, Kabani Community Tourism &  Services Pvt Ltd.

Mr Sumesh is a tourism professional and practitioner who have 20 years of experi-
ence in research, training, policy analysis and developing social entrepreneurship in 
Community Based Tourism both national and international levels  He has research 
and working experience on subjects like Sustainable Development Goals, human 
rights, climate change, international trade and development in the context of tour-
ism. He has published and edited books, articles, papers related to tourism in many 
publications and journals.

Fees (inclusive of taxes) 
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CSRBOX
CSRBOX is India’s leading CSR knowledge and impact intelligence driven collaboration platform for the 
development community. It serves as an enabler, encouraging partnerships between CSR stakeholders. At 
CSRBOX, we are committed to the idea of advancing social impact and change. Whether you are a Donor 
agency looking to invest in transformative and sustainable projects or an implementation leader dedicat-
ed to accomplish your organization’s goals, CSRBOX can help you achieve your objectives. With years of 
experience in working on social development projects with nonpro�¬ts, corporate and social enterprises, 
we excel in catalyzing the vibrant social transformation movement in India by driving collaborations and 
partnerships for good. With research, strategy and designing tailored programs in the CSR ecosystem, we 
help our clients solve their most challenging issues. 

Agri Tourism Development Company Ltd (ATDC)
The state of Maharashtra is the pioneer state to develop and promote Agri Tourism in the country. The 
main activities include operating its Agri tourism centre along with encouraging more farmers to take up 
Agritourism, conducting training and research programs. This is an umbrella platform wherein most of the 
tourist reservations are booked and then tourists are sent to di�erent centres. ATDC the umbrella organiza-
tion for Agri Tourism practices what is preached, by successfully operating its owned pilot Agritourism 
project. The agritourism model gives authentic experiences to the visitors by showcasing village culture, 
agriculture, traditions that have helped gain a sustainable supplementary income source and generated 
local employment.

Knowledge Partner

India Livelihoods Collective
India Livelihoods Collective (ILC), a non-�nancial commitment-based platform, is envisaged to bring 
together the strength of various expert agencies, business groups, CSR foundations, institutions and 
non-pro�ts. The platform is a collaboration-hub of like-minded organizations, facilitated by CSRBOX, to 
leverage existing knowledge and experiences of various organizations to ideate, design and implement 
projects through geographic or theme-based collaborations. This will help all of us to think fast, work faster 
and amplify impacts along with bringing down the cost of implementation of projects. The platform will 
also help in leveraging the collective power to reach out to policy-makers at centre and state levels to get 
policy or programmatic interventions, work closely with state and district administration to avoid duplica-
tion of e�orts and leverage government ecosystem wherever it is possible.

Event Curators
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