
Six-Month Online 
Certi�cate Program
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Social Impact
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27th March 2021
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  (2 Hrs*13 Saturdays, 
spread over 6 months)



Communication is intrinsic to all organizations to further their mission and meet their goals. When 
approached strategically, it guides them to deliver the right message to key stakeholders in the most e�ec-
tive manner. With consistent information activity within an organization and between organizations, it 
guides and fuels partnerships for good.

Understanding that e�ective communication skills, especially in development and social impact settings 
require special attention to strategy and delivery, since such organizations are dealing with multiple objec-
tives and diverse stakeholders, CSRBOX and MICA have partnered to bring to you a 6-month certi�cate 
course on Strategic Communication and Partnerships Building for Social Impact.

This certi�cate course is tailored for social sector professionals and CSR teams to delve deeper into strategic 
communication that re�ects: the changing means of communication and importance of data & research; 
canvassing the emerging platforms and ways to successfully engage donors and other stakeholders in an 
increasingly mediated and networked world; the signi�cance of communication for successful partnerships 
and resource mobilization; and, the trends and future of strategic communications for development profes-
sionals.

Context & Course
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Case Method and situation analysis; Role plays; In 
class assignments; Lecture; Group discussions; 
Audio-video-analysis and Projects 

Case Analysis (20%); Self-re�ection manual with 
implementation details (50%), Quizzes & exercises 
(30%)

Non-pro�t communication and fundraising teams
New non-pro�t leaders
Social business leaders and communication teams
CSR foundation communication teams
Individuals interested in India’s social impact sector
Early career university faculty
Students undergoing PG programs in business 
management and/or social sector

Learning Objectives

Fundamentals of communication in the social sector
Importance & role of ethical & sensitive communication
Importance of research & evidence based approach for e�ective communication
Role of communication in brand building
New & emerging platforms for social impact communication for CSR projects
Communication as a lever for successful partnerships and resource mobilization
Tools and trends for fundraising

After completing this course, you will have learnt:

Pedagogy

Evaluation

For Whom
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90% attendance
100 % assignment submission
Passing mid-course and end of the course examination
Certi�cates will be given at the discretion of CDMC-MICA

Certi�cate

Fee & Registration

You will earn a certi�cate on completing all the mod-
ules and ful�lling the evaluation criteria of the online 
course on Strategic Communication and Partner-
ships Building for Social Impact. It will be sent to you 
on your registered e-mail ID within 20 working days 
of the course completion.

Eligibility for Certi�cation

Early Bird: INR 23,600* (Till 24th September)
Standard: INR 28,320* (25th September 2020 onwards)
*Inclusive of taxes

CSRBOX is accepting payment in three installments. The �rst installment of 40% i.e., (40% of the total 
amount) should be paid upfront, 30% by 15th November and the remaining 30% by 15th January.

International candidates can contact us for fee payment via bank transfer or international cards.

Online Payment
Please click here for registration page and online payment: https://bit.ly/32O4G2k

NEFT/ Bank Transfer
Download the o�ine form from here: https://bit.ly/2YQbrzy, and �ll in your details. Once complet-
ed please send the same along with payment receipt to vaidehi@csrbox.org

Bank Details for Payment Transfer
Account Name: Renalysis Consultants Pvt Ltd.
Bank Name: HDFC Bank Ltd
Branch: Shikohpur (Haryana)
Account Type: Current Account
Bank Account Number: 50200008642388
IFSC CODE: HDFC0003526
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Registration fee is non-refundable, however the nominee name can be changed till 5 days before 
the beginning of the course.
Participants will get a certi�cate on behalf of CDMC-MICA and CSRBOX on completing the course.
Once you submit the registration form along with the payment (online), you will receive a con�r-
mation email within 2 working days. You will receive the details of the online access of masterclass 
along with a demo of how to use the platform by 14th October, 2020
All other terms are subject to the host organisation’s discretion.

Terms & Conditions

Course Outline
1. Ethics and sustainable social development 

CASE BASED EVALUATION (MID-TERM) 20% FINAL PROJECT SUBMISSION – END TERM (50%)

Ethics: the What and How?
SSD its relevance for Development Sector
Good Governance: An imperative
Organizational vision, mission and goals for 
better strategy

2. SSD and communication 

Communication as a business functioni in the 
Social Sector
Receiver centrality and context sensitivity for 
e�ective communication
Review current communication practices and 
initiatives
Communication strategy for your organiza-
tion

3. Importance of evidence for e�ective 
     communication

4. Social business and branding

Data, research and web-resources for strategic 
communication
Various ways to gather evidences for your 
work
Best Practices and success stories

What is an image, brand and reputation for 
the social sector

5. SSD vis-à-vis CSR projects and communication

6. Partnership and NGO

Understanding Social Impact
CSR and Social Impact- bird's-eye view
Various sectors and Social Impact projects
Case Studies

Measurement and evaluation Matrices for 
Reputation/image

Why are partnerships essential for NGO’s?
Stakeholder Engagement
Working with government departments/ 
corporate foundations
Partnership Development – Case Analysis

7. Measuring and communicating impact for 
     partnerships building

8. Decoding future tools and trends in 
     fundraising in India

Impact measurement
Impact Communication as a hook for resource 
mobilization: The multiplier

Fundraising and social sector – various meth-
ods
Future trends – lessons from international 
economies
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Dr. Manisha has taught and worked as a media consultant, trainer and 
researcher in India, Thailand, and US. She has a Ph.D. in Mass Communica-
tion with a minor in gender and women studies from the University of Wis-
consin- Madison, USA and in Education from the Maharaja Sayajirao Uni-
versity of Baroda, India. Her work has been published widely in national as 
well as international journals and books. She has been invited to speak by 
universities in India and abroad. 
Currently she is also the editor of the Journal of Creative Communications published by MICA and 
Sage. She has worked as a consultant/advisor with various social sector organizations such as Guja-
rat Energy Development Agency, Centre for Environment Education, SEWA, The Adani Foundation, 
Mahila Samakhya, United Way of Baroda, UNESCO and UNICEF among others. She has led several 
capacity building programs for non-pro�ts, various state governments, corporate sector, and inter-
national organisations in communication and information management, strategic communication, 
gender, and media literacy.

Course Facilitators
Prof. Manisha Pathak-Shelat
Chair, CDMC-MICA

Ms. Sushama Oza just retired on December 31, 2019 as a Director, Strategy 
& Sustainability at Adani Foundation, Ahmedabad. She was also the CEO of 
Adani Foundation from May 2007 to October 2014 and has been playing 
pivotal role in shaping the CSR for Adani conglomerate for more than thir-
teen years. She has represented the organization at many national and 
international forums. Ms. Oza has over 37 years of experience in the devel-
opment �eld, out of which 21 years have been as head of the organization 
in India and USA. She has strategized and spearheaded projects in sectors of education, primary 
health care, sustainable livelihood development and rural sports. She has led several capacity build-
ing programs all over India in the �eld of CSR. Before retirement she was spearheading two centre of 
excellence projects Swachhagraha and SuPoshan which were being implemented nationwide. She 
continues to support Sustainability e�orts and reporting as part of Sustainability leadership com-
mittees and as advisor for Adani Group of companies.

Ms. Sushama Oza, Advisor
CDMC-MICA
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Dr. Arbind Sinha is well-known in the �eld of communication for develop-
ment with special expertise in the health sector and disaster communica-
tion strategies. He integrates his understanding of anthropology and com-
munication methods in his approach towards development management 
and communication. He has over 20 years of varied experience as commu-
nications expert at the Space Applications Centre at ISRO (Indian Space 
Research Organization); the Royal Danish Embassy, New Delhi as its 
communications advisor and with TALEEM Research Foundation as a professor. He has held all senior 
positions at MICA where his association has spanned many years from 2002 to 2015 and in 2017 he 
has re-joined MICA in the capacity of advisor.

Dr. Arbind Sinha
Advisor CDMC-MICA

Dr. Tewari specializes in CSR and Communication. With a PhD in CSR Com-
munication, Prof. Tewari has been engaged in teaching, training and con-
sulting since 1997, in both the online and the o�ine format. She has been 
invited as a speaker, moderator and chair for sessions on CSR as a tool for
development and social well-being by organizations like Telecom Authori-
ty of India (TRAI); Lodha Developers; Society of Business Ethics etc. Her 
writing is published in various journals of national and international 
repute. Apart from her involvement in academics, she has been engaged as a consultant and trainer 
with companies like Navneet Publishers; Task Sta�ng and Elitecore technologies. Her research, train-
ing and consulting areas deal with CSR and Communication.

Prof. Ruchi Tewari
CDMC-MICA

Prof. L.K. Vaswani has over 40 years of experience. Before joining academ-
ics, Prof. Vaswani spent 16 years in Research & Industry. He has completed 
more than 40 major consulting assignments for organisations like World 
Bank, FAO, and a number of state governments, corporate and develop-
ment organisations. He has conducted more than 100 executive develop-
ment programmes; published and presented around 60 papers in India 
and abroad; 5 students under him have been awarded PhD and another 4 
PhD scholars are working with him. Besides Marketing, his current interests include Livelihoods, 
Value Chain Development, Rural Marketing and CSR.

Mr. L.K. Vaswani 
Adjunct Faculty and Senior Advisor, Strategic Marketing (SM)
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Currently leading MICA – The School of Ideas, as Dean and Director of 
Centre for Development Management & Communication. With over 25 
years expanding impact with proven design, implementation and man-
agement accomplishments in the �eld of international management and 
development, democratic governance, public and private sector leader-
ship, civil society capacity development. Management and Executive Lead-
ership Development Specialist, Global and Sustainable Development 
Strategy and Program Leader, Executive and Management Training Consultant, Learning Innova-
tions and Higher Education Entrepreneur. 

Ms. Preeti Shro�
Professor and Dean - MICA, Head - MDP

Working in the area of Media & Entertainment. He has more than 14 years 
of work experience in teaching, research and administrative positions. In 
last seven years he has worked at IMT, Ghaziabad IMTG) and MICA, Ahmed-
abad in di�erent capacities. He started a new domain in the area of Media 
and Entertainment Management at IMTG and was heading the domain at 
IMTG in 2017-18.

Mr. Santosh Kumar Patra
Associate Professor  & Area Leader, Media and Entertainment 
Management (MEM) Head, Centre for Media and Entertainment Studies (CMES)

An Associate Chartered Accountant (ACA) with a Ph.d in ‘Asset Bubble 
identi�cation and its impact on Monetary Policy’, his strength lies in �nding 
application and implications of �nance across all domains especially seem-
ingly non-mainstream areas like “heritage and art’, ‘energy’ and ‘social 
sector’.   He has 3 years of corporate experience in ‘Risk Management’ with 
speci�cs in Project �nance, Loan Syndications, and corporate valuations 
and Derivatives. For the last 15 years, he has been into academics, teaching 
various subjects of core and applied �nance.

Mr. Taral Pathak
Assistant Professor, Business Management (BM)
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Guest Faculties
The course modules are designed in a way that the participants get opportunities to learn and 
interact with the real practitioners and experts from various organisations. We will bring in vari-
ous experts from following �elds as Guest Resources to give you exposure to real-world chal-
lenges, solutions and best-practices:

   CSR Heads of Companies
   CSR Foundation Leadership Teams
   Corporate Communication Leads
   Corporate and Social Governance Experts
   Social Sector Resource Mobilization Leads
   Social Impact Investors 
   Impact Communication Experts
   Data and Analytics Experts
   Storytellers
   Social Sector Advisors

Over 19 years of experience developing brands, stakeholder engagement 
and marketing communication strategies for global MNC’s, India conglom-
erates, foundations, and industry bodies. Expertise in building brands 
aligned to global guidelines, to advance regional business goals. Sound 
understanding of brand management, consumer research and insights, to 
create awareness and salience to brands in the local context. Creative and 
digital native, with strong acumen for data driven communications. Have 
led compelling Indian campaigns in the space of reputation management, global branding, social 
impact, public policy, sustainability, in�uencer engagement, digital communications and crisis man-
agement.

Vivek Pradeep Rana
Partner, A Leading well-being Organisation 
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Centre for Development Management and Communication (CDMC), MICA
MICA (formerly known as Mudra Institute of Communications, Ahmedabad) is one of the 
premier institutes of the country, dedicated to creating leadership in strategic communi-
cation, management, and marketing. MICA's unique pedagogy draws from research and 
experiential learning, and equips organizations and their personnel with new thinking 
and experiences, tools and techniques, knowledge and skills. MICA’s Centre for Develop-
ment Management and Communication (CDMC) is a center of excellence that leverages 
MICA’s expertise in strategic communication and information and communication man-
agement to strengthen development programs across sectors. The Centre meets current 
and impending demands of social development systems in government, academia, civil 
society, and corporate sectors by designing innovative solutions and best practices 
driven by research and grounded in socio-cultural and economic realities. It strives to 
bridge the gaps in the areas of development management and social impact communi-
cation, ultimately contributing to the last mile coverage of development initiatives.  
Know more about CDMC-MICA visit https://www.mica.ac.in/academic-centres/cdmc

Impact Academy by CSRBOX
Impact Academy is a learning and knowledge centre for impact sector professionals 
including CSR Heads, CSR Managers, Impact Investors, Philanthropists, Non-Pro�t lead-
ers, Fund-Raising teams etc. The academy hosts periodic boot camps, meet-ups, 
networking sessions and exclusive courses for the impact sector professionals. With a 
motto to collaborate, capacitate and create impact, the Academy bring to you some of 
the best innovators, professionals and change makers from the Social Sector to share 
knowledge and insights regarding the latest trends, and help you build your capacities 
and stay abreast in a fast changing world.
To know more about Impact Academy, visit https://impactxpa.in/impact-acade-
my-events 

CSRBOX
CSRBOX is India’s leading CSR knowledge and impact intelligence driven media and 
advisory platform for the social impact community. It serves as an enabler, encouraging 
collaboration and partnerships between CSR stakeholders. Our research and social 
impact advisory practice works with a few large companies and CSR foundations in India 
to design and deploy collaborative CSR projects. A few of our clients are Arvind Ltd, 
BOSCH India, Sterlite Technologies, Cognizant Foundation, UNICEF India, UNDP India 
and Children Investment Fund Foundation. CSRBOX is the curator of Asia's largest 
annual social impact event India CSR Summit.  
To Know more about CSRBOX, visit us at www.csrbox.org
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For more information about the online course, contact vaidehi@csrbox.org or call on 8130050215
CSRBOX Impact Academy

401, Bsqure I, 
Ambli-Bopal Road, Ahmedabad 380054

Gujarat, India.

Contact Us :


