
 

TERMS OF REFERENCE (TOR) 
 

Media and Communications Agency for Awareness led Campaigns against 
Sexual and Gender Based Violence in times of COVID-19 

 

I. STATEMENT OF NEED: 
 
UN Women in partnership with UNICEF, WHO, UNHCR is implementing a programme titled ‘Protection 
of Women and Girls from Sexual and Gender Based Violence in times of COVID 19’ to prevent and 
respond to SGBV by scaling up and strengthening the ongoing interventions, given the impact of 
COVID-19. It seeks out the services of an agency to develop and roll out contextualized communication 
materials and public awareness quick-impact communication campaigns mobilizing mass media, social 
media and interpersonal communication. The programme interventions are anchored in the UN’s 
Human Rights approach and will fully consider the specific situations, perspectives, priorities and needs 
of women and girls in India. Without this programme, women and girls will lack effective protections 
which will have long term effects well after the crisis passes. Interventions of this programme prioritize 
age sensitive and gender responsive specialized systems that recognize the differentiated vulnerability 
of girls and women, and that are agile to respond to emergency contexts. Gender based violence is 
enhanced by ignorance, indifference, and fear. Many members of society participate in reinforcing 
these harmful social norms; hence, shifting the norms requires the full participation of everyone 
including men and boys, in addition to women and girls. During the current pandemic, it is even more 
imperative to engage men and boys to address gender based violence in their families and 
communities and ensuring access to basic services and necessities. The way to address this silent crisis 
is through education, knowledge, access and empowerment of all. Finally, it is of utmost importance 
to place women and girls at the heart of economic recovery measures to ensure the recovery is not 
only more inclusive and equal, but also that it is GBV-reducing recovery.   
 

II. BACKGROUND AND CONTEXT: 
 

Sexual and Gender-Based Violence (SGBV) is a violation of human rights and has a grave impact on 
victims/survivors, their families and communities, and it remains a major public health and 
development challenge in India. In addition, COVID-19 outbreak has uncovered the existing 
inequalities in families and society and exacerbated the structural factors that contribute to SGBV  in 
its different forms such as domestic violence, intimate partner violence, violence against children 
(VAC),  sexual exploitation and abuse, online and ICT facilitated  violence,  at different sites – private, 
public, work and online.  
 
COVID-19 pandemic has exacerbated three ‘shadow’ pandemics:  violence, poverty, and mental health 
issues, increasing the risk of SGBV. Due to extreme economic distress, families have turned to negative 
coping mechanisms which have led to an increase in SGBV, and exacerbated other protection risks 
such as child marriage, unsafe migration, displacement and trafficking. 
 
Women’s participation in the workforce has declined in recent years, especially in rural areas. Women 
and girls are thus likely to face increased care-giving roles in the home which, in the case of girls, can 
lead to an increase in school dropout. According to an ILO report  in 2018, women in India spent 312 
minutes/day and 291 minutes/day, in urban and rural areas respectively, on unpaid care work, ten 
times more than men. The disruption of livelihoods and ability to earn a living, especially for women, 
many of whom are informal wage workers, results in a decrease in access to basic services, increased 
stress on families, which can lead to conflict and violence. As resources become scarcer, women are at 
a greater risk of experiencing economic abuse as well. Women and girls from marginalised 



 

communities experience multiple forms of violence intersecting with their identities of caste, religion, 
and ethnic identity.   
 
SGBV remains a critical public health concern. Mental health and violent form of disciplining children 
are emerging as concerns due in part to children’s regular routines being disrupted, as well as stress 
factors for families. A key challenge is the lack of mental health and psychosocial support (MHPSS), as 
well as other specialized child protection/GBV services available and accessible for women and girls 
even more so in context of ‘social distancing’ restrictions and closures. The frontline workforce is 
overstretched, facing the challenges of trying to conduct remote case services and other tasks, leading 
to a compromise in the quality of the services. 
 
While SGBV can happen to all categories of population, including boys and men, there are specific 
groups that are particularly vulnerable, including girls, older women, those living with disabilities, and 
women and men with non-binary sexual orientation and identity, including lesbian, bisexual, 
transgender or intersex. Populations affected by natural disasters, or by conflict and civil strife in 
certain regions of India (such as Jammu and Kashmir, Chhattisgarh, or Jharkhand), are also particularly 
vulnerable. Similarly, migrants, refugees and asylum seekers are at heightened risk of SGBV in India.   
 
Since the COVID-19 lockdowns were imposed, internet users with limited digital skills have become 
more at risk to cyberviolence, including SGBV. Women, girls and sometimes boys are at a higher risk 
for different forms of online violence, such as physical threats, sexual harassment, stalking, zoom 
bombing and sex trolling. According to a recent report by U.S. National Center for Missing & Exploited 
Children (NCMEC), at least 25,000 images of child sexual abuse were uploaded every day from India . 
This amounts to 12 per cent of the CSAM circulation globally being generated in India. Increasing 
women and girls' voices and participation as active digital citizens has been made more challenging by 
the increasing levels of on-line harassment and violence during COVID-19, and even when efforts 
succeed to bring them on-line, they have exposed them to heightened risks.   
 
UN Women in partnership with UNICEF, WHO, UNHCR, is implementing a programme titled ‘Protection 
of Women and Girls from Sexual and Gender Based Violence in times of COVID 19’ to prevent and 
respond to SGBV by scaling up and strengthening the ongoing interventions, given the impact of 
COVID-19. It seeks out the services of an agency to develop and roll out contextualized communication 
materials and public awareness quick-impact communication campaigns mobilizing mass media, social 
media and interpersonal communication.  
 

III. PURPOSE AND OBJECTIVES OF THE ASSIGNMENT: 

 

The Joint Programme between UN Women India and three UN Agencies – UNICEF, WHO and UNHCR - 
is desiged with the objective to strengthen the capacities of essential service providers and 
professionals, access to resources and tools to address SGBV, develop communication and knowledge 
products for dissemination and community engagement, organize campaigns and public awareness 
events, support and strengthen GRB&P related studies and mechanisms. 
 
Outcome:By December 2021, women and girls in India are protected from sexual and gender based 
violence and are empowered to use gender responsive and age sensitive essential services and recover 
from violence amidst the COVID19 pandemic. 
 
Output:Women and girls are aware of the risks of SGBV and harmful practices, and increasingly 
engaged in decision making processes related to COVID-19 response and recovery 
 
Empowering and increasingly enhancing women and girls’ engagement and participation in the 
response to SGBV is essential, to increase the awareness about risks of SGBV, including harmful norms 
such as child marriage. COVID-19 brings the opportunity to further mobilize different stakeholders, 



 

actors and the community through women groups, children (boys and girls) and youth groups, civil 
society/NGO coalitions and alliances; creating more spaces either online or offline for different sectors 
of society, especially women and girls to express their voices, priorities and concerns. Public and 
community-led interventions especially those that interface with state actors also allows for visualizing 
the invisible vulnerabilities women and girls face as a result of their marginalized identities and the 
differential implications of SGBV and should also lead to women being perceived as empowered agents 
able to meaningfully contribute to the advancement of communities and regions in India. It is also 
critical to involve men and boys in the dialogue, to contribute towards changing social norms based on 
patriarchal believes. 
 
The Media and Communications Agency will be required to support UN Women in developing 
collaterals for communications with the objective of awareness generation, engage with media 
agencies and platforms of communications including social media, regional and community radio 
stations, online-offline media platforms and print and digital media to support building campaigns and 
awareness generation activities. The campaigns and awareness generation communications collatreals 
and platforms will engage with intersectional women, girls, men and boys. 
 

IV. SCOPE OF WORK and KEY TASKS:  
 
The Agency will work under the overall guidance and direct supervision of UN Women Project 
Coordinator and Team Leader while delivering specific services as specified below: 
 
1. Develop and roll out of contextualized communication materials, including using digital platforms 

for addressing stigma, discrimination, and SGBV for community outreach and awareness raising 
for health, Child protection and other service providers.  

 
2. Multi-stakeholder convergent public awareness quick-impact communication campaigns 

mobilizing mass media, social media and interpersonal communication together with UN agencies, 
CSOs, children, volunteers, young people, influencers and celebrities through community groups, 
to address social norms perpetuating SGBV, including online safety, and promote public narrative 
for increased participation of women in decision making and economic activities. 

 

Some of the key tasks under the scope of work given above include: 

• Campaign and communication strategy for mass visibility and engagement with Girls and women, 
particularly those from vulnerable and marginalized groups including women and girls from the 
scheduled castes and tribes, those with disabilities and special needs, migrant, displaced, refugee 
and asylum-seeking populations, groups from non-binary special orientation groups identities, civil 
society, philanthropic organisations, academia, and governments etc.  

• Effective implementation of Campaigns and strategies for online and off-line communications 
outreach (organic) and advocacy. 

• Develop and implement an events calendar. 
• Creative production of content and knowledge resources for online and off-line engagements on 

SGBV. 

• Campaign for protection of women and girls against SGBV during COVID 19 times. 

• Dissemination of information – online and off-line. 

• Submission of events reports, activity reports and final project report. 
 

V. GEOGRAPHICAL COVERAGE: Delhi, Madhya Pradesh and Rajasthan. 
 



 

VI. TARGET BENEFICARIES:  
 
500,000 women, girls, men and boys reached out through media campaigns including social media 
platforms 
 

VII. KEY TASKS, DELIVERABLES and TIMELINES: 
 

S.No. Key Tasks Deliverables Timeline 

1 Develop a strong and creative social media 
strategy, events calendar, for scaled outreach and 
engagement on protection of Women and Girls 
from Sexual and Gender Based Violence in times of 
COVID 19 with inputs from UN Women. 

Campaign and communication 
strategy and events calendar 

30 May 
2021 

2  Draft and publish op-eds and media interfaces in 
leading national dailies in collaboration and in 
consultation with UN Women in print media in 
English and Hindi on for addressing stigma, 
discrimination, and SGBV, and gender responsive 
planning and budgeting foe women economic 
empowerment and gender equality, especially 
during COVID-19 pandemic. The op-ed will be 
placed under UN Women India. 

Total 2 op-eds in National dailies 
print media, and 2 op-eds in digital 
media. 
Activity Report: 1, to be submitted 
a week after the end of the activity.  

Oct 2021 
Nov 2021 

3  Planning and coordinating virtual media events. 
The task will be including scripting, collateral design 
(in English and Hindi), streaming (via OBS or similar 
platforms), content promotion, development and 
reporting at the end of high visibility online events.  

2 high-level, high-visibility virtual 
media events across 3 project 
states = Total 2 events. 
Event Reports: Two, to be 
submitted a week after the end of 
the event. 

Aug 2021 
Sep 2021 

4. Produce communication content in print, fully 
accessible audio/video and digital assets including 
posters, flyers, infographics, quote cards, short 
videos, motion graphics among other innovative 
ways of online communication (messaging on 
prevention, access to services, countering rumours 
and misinformation and addressing stigmatization) 
for sexual and gender-based violence awareness 
especially during COVID-19 and Gender Responsive 
Planning and Budgeting as part of women’s 
economic empowerment.  The content will also be 
used for various social media and online platforms 
and for print publication in Hindi and English. 

2 social media posts/ week/State = 
Total 96 social media posts in 4 
months. 
5 posters per month = Total 20 
posters in 4 months. 
5 Flyers and resource pamphlets 
per month = Total 20 Flyers and 
resource pamphlets 
1 short video (duration 3-5 
minutes) for Twitter/ Instagram/ 
Facebook from 3 States = Total 12 
short videos from 3 States in 4 
months 
1 Short video (duration 2-4 mins) 
on Gender responsive planning and 
budgeting  
Create 4 infographics and 4 GIFs 
per month per state in 4 months 
Total Infographics created = 48 
Total GIFs created = 48 
Activity Report: 1, to be submitted 
by 1st week of October 2021. 

Jun 2021 
July 2021 
Aug 2021 
Sep 2021 
 

5. Produce a series of inspirational case studies, 
human impact stories, articles and story boards 
identifying and showcasing the social norms 
perpetuating SGBV, including online safety, and 
promote gender-responsive public narrative for 
increased participation of women in decision 
making and economic activities. This will include 

1 case study every month from 3 
states 
2 story boards per month for 4 
months in 3 states 
Total 9 Inspirational case studies 
in the form of articles and 24 story 

Jun 2021  
Jul 2021 
Aug 2021 
Sept 2021 
 



 

compiling and packaging of the series for final 
dissemination for online and print publication in 
English and Hindi. 

boards for online and print 
dissemination. 
Activity Report: 1, to be submitted 
by 1st week of October 2021 

6. Organize a series of online and offline dialogues 
with UN agencies, CSOs, volunteers, men and boys, 
women and girls, influencers and celebrities 
through community groups addressing social 
norms perpetuating SGBV. The list of influencers 
and celebrities (on pro-bono basis) will be approved 
by UN Women after thorough due diligence. The 
dialogue series to be built and designed end-to-end 
in regional language for dissemination through 
regional and local/community radios.  

1 series for two months across 3 
States in regional language through 
local/community radios  
 
1 series for two months on twitter 
chat/Q&A session, Instagram live, 
facebook live, video messages 
(record, edit, photos of high-
resolution), virtual meet ups 
 
Total 3 radio and 3 online dialogue 
series. 
 
Event Report: 1, to be submitted in 
Sep 21. 
 

Jul 2021 
Aug 2021 
 

7. Plan and execute a social media campaign in Hindi 
and English targeting the 3 project states on 
addressing stigma, discrimination, and SGBV. This 
will include a clear narrative, and a call for action 
from citizens and government, and work in 
partnerships with women and girls-focused 
organisations and networks, young gender 
champions [This can be converted into on ground 
campaign if Covid situation improves and mobility 
is allowed] 

1 continued social media 
campaign, across online platforms 
that creates a ‘buzz’ about SGBV 
issues and provides space for 
participation of women and girls 
especially from the marginalised 
sections of the society (in Hindi & 
English). Total 1 social media 
campaign in Hindi. 
Event Report: 1, to be submitted a 
week after the end of the event. 

Aug – Sep 
2021 

8. Reporting: 

• Events Report summarising the design, 
execution, outreach and impact of each 
event/activity as undertaken in the project 
period. 

 

• Final Project Report summarising the project 
activities, implementation, outreach, impact 
and learnings. 

Events Report: 4 
Activity Reports: 3 
UN Women approved Final Project 
Report submission: 1 Report to be 
submitted by 10 Nov 2021 

Aug – Nov 
2021 (as 
specified 
above) 

 
VIII. PERIOD OF ASSIGNMENT: May 2021 – November 2021 

 

IX. ELIGIBILITY CRITERIA:  
 
Organisations who are registered in India as for-profit, private or government-owned companies 
with following background and experience will be eligible. 
 
Qualifications of the Organisation:  

• Organisations with substantive work portfolio in creative advertising and communication – 
tradition, digital and new-age alternatives, documentary film making in both rural and urban 
geographies. 

• Have at least 3-5 years of experience in undertaking media communications and outreach at scale, 
in particular to marginalized sections of the society. 



 

• Experience of curating gender-responsive media content through innovative approaches and 
partnerships. 

• Demonstrative network in media sector, think-tanks, and other civil society organisations is 
preferred. 

• Demonstrate ability to strike strategic partnerships with media organizations and channels. 

• Prior experience of undertaking a similar project or can partner with an agency with the relevant 
experience. 

• Prior experience of working with a UN agency is an added advantage. 
 
Qualifications of Key Personnel [Team Leader & Team Members] 

 
The Team Leader should have: 

• Advanced University degree in one of the areas of journalism, communications, management or 
any other related fields and relevant for this assignment; 

• A minimum of 7 years experience in providing high quality and innovative digital solutions and 
communication strategy, including content creation, visual storytelling, video production from 
initial concept to finished product; 

• Proven track record of projects in the field of public advocacy and participation, gender equality, 
women empowerment, human rights, social inclusion, or similar field; 

• Expert knowledge and professional experience in the area of digital media and communication; 
campaigns and branding especially in gender sensitive topics; 

• Familiarity with recent trends in digital and online social engagements across platforms for 
development sector;  

• Experience working on projects for UN agencies or agencies engaged in the development sector 
would be an advantage; 

• Ability to deliver within timelines; 

• Fluency in both English and Hindi. 
 
Qualifcations of Team member/s: 
 
The Team Member/s  should have: 

• University degree in design, videography, animation, media and communication, marketing and 
branding and/or other related area relevant for the assignment; 

• Minimum of 3 years of work experience in the field of advertising and campaign planning, with 
good understanding of Photography, Graphic Design, Videography, Animation, Photojournalism, 
Editing and Proof-Reading, Public Relations and/or other related area relevant for the assignment; 

• Familiarity with gender equality issues and gender responsive media communications would be 
considered an asset; 

• Excellent working with professional equipment and knowledge of graphic design software, video 
production software, social media management, photo/video editing software and printing 
promotional materials 

• Fluency in both English and Hindi.  
 

Corporate Competencies:  

• Demonstrates integrity by modeling the United Nations' values and ethical standards; 

• Promotes the vision, mission, and strategic goals of the UN and UN Women; 

• Displays cultural, gender, religion, race, nationality and age sensitivity and adaptability; 

• Ability and willingness to work as part of a team to meet tight deadlines and produce high quality 
work.  

 

X. ROLES AND RESPONSIBILITIES OF PARTIES:  
 



 

UN Women’s Responsibilities:  
UN Women will be responsible for the following:  

• UN Women Programme Unit to provide overall technical guidance to the selected agency where 
possible and will approve final videos, films, campaign content and narratives, and after-event 
reports. 

 
Proponent’s Responsibilities:  
•  The proponent organisation will work in collaboration with UN Women personnel to complete 

the assignment and will bear all the related costs to successfully achieve the end results of this 
assignment. 

• To facilitate networking and information-sharing with relevant stakeholders on policies, best 
practices and potential partnerships on campaign to address social norms perpetuating SGBV, 
including online safety, and promote public narrative for increased participation of women in 
decision making and economic activities. 

•  To increase awareness and visibility around Protection of Women and Girls from Sexual and 
Gender Based Violence in times of COVID 19 among stakeholders in India through relevant 
content creation- videos, photographs, collaborations and more; 

•  To increase awareness and visibility around the importance the global normative frameworks on 
Gender Equality and Empowerment of Women, including CEDAW, Beijing Declaration and 
Platform for Action, UN Security Council Resolution 1325 and Sustainable Development Goals; 

•  To support the dissemination of capacity building and advocacy opportunities for Girls and 
women, particularly those from vulnerable and marginalized groups including women and girls 
from the scheduled castes and tribes, those with disabilities and special needs, migrant, displaced, 
refugee and asylum-seeking populations, groups from non-binary special orientation groups 
identities. 

 

XI. INTELLECTUAL PROPERTY: 
 

All information pertaining to this assignment (documentary, audio, digital, cyber, project documents, 

etc.) belonging to UN Women, which the Agency may come into contact within the performance of its 

duties under this assignment shall remain the property of UN Women who shall have exclusive rights 

over their use. The products will be used by UN Women for a non-commercial purpose and will aim at 

raising awareness and changing existing perceptions and behaviours in the area of gender equality. 

Except for the purposes of this assignment, the information shall not be disclosed to the public, without 

written permission of the Client in line with the national and International Copyright Laws applicable. 

Still, the credit for the production of the video will be given to the company.  

XII. USE OF LOGOS AND DISCLAIMERS: 
  

The products should give recognition to UN Women for which logos will be provided. The logos will be 

followed by a statement that will be provided. 

XIII. COMMUNICATION AND REPORTING OBLIGATIONS:  
 
The selected agency will report to the Programme Team Leader and may also work closely with 
Communications Analyst in UN Women India office, as and when needed. 

XIV. PROPOSED PAYMENT SCHEDULE: 
 

Sl.No. Deliverable Payment date % 
Payment 



 

1. Campaign and communication strategy with events calendar 
[Deliverable 1 above] 

30 May 21 10% 

2. Upon completion of 48 social media posts, 10 posters, 10 
flyers and resource pamphlets, 6 short videos, 1 short video 
on GRBP, 24 infographics and 24 GIFs, 6 inspirational case 
studies, 12 story boards, 1 online dialogue and 1 dialogue in 
community radio across 3 states [as per Part Deliverables 4, 
5 6 referred above] 

30 Jul 21 35% 

3. Upon completion of 2 high visibility online events, 48 social 
media posts, 10 posters, 10 flyers and resource pamphlets, 
6 short videos, 24 infographics and 24 GIFs, 6 inspirational 
case studies, 12 story boards, 2 online dialogues, 2 
dialogues in community radio  and 1 social media campaign 
on SGBV in Eng-Hin across 3 states [as per Deliverables 3, 
and Part 4, 5 6 referred above] 
 
Submission of 2 Events Reports [Deliverable 3], and Event 
Report [Deliverable 6] & Event Report [Deliverable 7] 

30 Sep 21 35% 

4. Upon completion and submission of 4 Op-eds and Activity 
Report [Deliverable 2] and Activity Reports for Deliverables 
4 & 5. 
Upon submission of Final Project Report and repository of 
all online and offline content and collaterals generated 
during the project in English and Hindi. 

15 Nov 21 20% 

 
 

Evaluation Criteria 
I. Preliminary Examination Criteria 

All criteria will be evaluated on a Pass/Fail basis and checked during Preliminary Examination. 

Criteria Documents to establish compliance 

Completeness of the Proposal All documents and technical documentation 
requested in Instructions to Vendor have been 
provided and are complete 

Vendor accepts UN Women General Conditions of 
Contract 

Proposal Submission Form (Online Form) 

Proposal Validity Proposal Submission Form (Online Form) 

Proposal Security with compliant validity period Not applicable. Proposal Security format - NA 

 
Minimum Eligibility and Qualification Criteria 
Minimum eligibility and qualification criteria will be evaluated on a Pass/Fail basis. 

Eligibility Criteria Documents to establish compliance 

Vendor is a legally registered commercial entity in 
India 

Proposer Information Form (Online Form) 

Vendor is not suspended, nor otherwise identified as 
ineligible by any UN Organization, the World Bank 
Group or any other International Organisation in 
accordance with Instructions to Vendors. 

Proposal Submission Form (Online Form) 

No conflicts of interest in accordance with 
Instructions to Vendors. 

Proposal Submission Form (Online Form) 

The Vendor has not declared bankruptcy, in not 
involved in bankruptcy or receivership proceedings, 
and there is no judgment or pending legal action 
against the vendor that could impair its operations in 
the foreseeable future 

Proposal Submission Form (Online Form) 

https://www.unwomen.org/-/media/headquarters/attachments/sections/about%20us/procurement/un-women-procurement-rfp-security-instruments-en.docx?la=en&vs=1034


 

 

Qualification Criteria Documents to establish compliance 

History of non-performing contracts: Non-
performance of a contract did not occur as a result of 
contractor default within the last 3 years. 

Eligibility and Qualification Form (Online Form) 

Litigation History: No consistent history of 
court/arbitral award decisions against the vendor for 
the last 3 years. 

Eligibility and Qualification Form (Online Form) 

Previous Experience:  

Minimum 3 years of relevant experience. Eligibility and Qualification Form (Online Form) 
/Technical Proposal  

Minimum 3 contracts of similar value, nature and 
complexity implemented over the last 3 years. 

Eligibility and Qualification Form (Online Form) 

Financial Standing:  

Liquidity: the ratio Average current assets / Current 
liabilities over the last 3 years must be equal or 
greater than 1. Vendor must include in their Proposal 
audited balance sheets cover the last two years 

Copy of audited financial statements for the last 
three years. / Eligibility and Qualification Form 
(Online Form) 

Turnover: Vendors should have annual sales turnover 
of minimum Click or tap here to enter text. for the 
last three years. 
(For JV/Consortium/Association, all Parties 
cumulatively should meet requirement). 

Copy of audited financial statements for the last 
three years. Eligibility and Qualification Form 
(Online Form) 

 
II. TECHNICAL EVALUATION CRITERIA  

 
Section 1. Vendor’s qualification, capacity and experience Points  

1.1 Organizational Architecture 
Officially registered legal entity with a valid registration 

10 

1.2 Adverse judgments or awards: 
• The proposer is in sound financial condition based on the financial documentation and 
information furnished in their proposal which should not show any financial concerns, such 
as negative net worth, bankruptcy proceedings, insolvency, receivership, major litigation, 
liens, judgments or bad credit or payment history. 
• The proposer has not declared bankruptcy, are not involved in bankruptcy or receivership 
proceedings, and there is no judgment or pending legal action against them that could 
impair their operations in the foreseeable future. 

10 

1.3 General Organizational Capability which is likely to affect performance (i.e. size of the 
organization, strength of management support) 

10 

1.4 Extent to which any work would be subcontracted (subcontracting carries additional risks 
which may affect delivery, but properly done it offers a chance to access specialized skills.) 

10 

1.5 Quality assurance procedures, warranty 20 

1.6 Qualifications of the Organisation:  

• Organisations with substantive work portfolio in creative advertising and communication 
– tradition, digital and new-age alternatives, documentary film making in both rural and 
urban geographies. 

• Have at least 3-5 years of experience in undertaking media communications and 
outreach at scale, in particular to marginalized sections of the society. 

• Experience of curating gender-responsive media content through innovative approaches 
and partnerships. 

• Demonstrative network in media sector, think-tanks, and other civil society 
organisations is preferred. 

• Demonstrate ability to strike strategic partnerships with media organizations and 
channels. 

• Prior experience of undertaking a similar project or can partner with an agency with the 
relevant experience.  

• Prior experience of working with a UN agency is an added advantage. 

200 



 

Total Points for Section 1 260 

Section 2. Proposed methodology approach and implementation plan Points 

2.1 
Analysis Approach, Methodology 
Analysis Approach, Methodology – including Proposer’s understanding of UN Women’s 
work, adherence to procurement principles and TOR. 

220 

2.2 

Management - timeline, deliverables and reporting 
Offeror shall provide a detailed description of how the management for the requested 
goods/services/works will be implemented to achieve the requirements of the Terms of 
Reference. The activities in the implementation plan should be properly sequenced, logical 
and realistic.  

80 

2.3 

Environment-related approach to the service/work required 
Offeror shall: 
a) Provide a detailed description of the methodology for how the organization/firm will 
achieve the Terms of Reference of the project, keeping in mind the appropriateness to 
local conditions and project environment. 
b) If applicable, submit Compliance Certificates, Accreditations, Markings/Labels, and 
other evidences of the Vendor’s practices which contributes to the ecological sustainability 
and reduction of adverse environmental impact (e.g. use of non-toxic substances, recycled 
raw materials, energy-efficient equipment, reduced carbon emission, etc.), either in its 
business practices or in the goods it manufactures. 

10 

Total Points for Section 2  310 

Section 3. Management Structure and Key Personnel Points 

3.1 

Overall Team Leader should have: 

• Advanced University degree in one of the areas of journalism, communications, 
management or any other related fields and relevant for this assignment; 

• A minimum of 7 years experience in providing high quality and innovative digital 
solutions and communication strategy, including content creation, visual storytelling, 
video production from initial concept to finished product; 

• Proven track record of projects in the field of public advocacy and participation, gender 
equality, women empowerment, human rights, social inclusion, or similar field; 

• Expert knowledge and professional experience in the area of digital media and 
communication; campaigns and branding especially in gender sensitive topics; 

• Familiarity with recent trends in digital and online social engagements across platforms 
for development sector;  

• Experience working on projects for UN agencies or agencies engaged in the development 
sector would be an advantage; 

• Ability to deliver within timelines; 

• Fluency in both English and Hindi.  

80 

 

The Team Member/s should have: 

• University degree in design, videography, animation, media and communication, 
marketing and branding and/or other related area relevant for the assignment; 

• Minimum of 3 years of work experience in the field of advertising and campaign 
planning, with good understanding of Photography, Graphic Design, Videography, 
Animation, Photojournalism, Editing and Proof-Reading, Public Relations and/or other 
related area relevant for the assignment; 

• Familiarity with gender equality issues and gender responsive media communications 
would be considered an asset; 

• Excellent working with professional equipment and knowledge of graphic design 
software, video production software, social media management, photo/video editing 
software and printing promotional materials 

• Fluency in both English and Hindi.  

50 

Total Points for Section 3 130 

TOTAL POINTS 700 

 
A proposal shall be rejected at this stage if it fails to achieve the minimum technical threshold of 70% of the 
obtainable score of 700 points i.e, 490 points for the technical proposal. 



 

 

SUBMISSION CHECKLIST 
• Company Profile 
• Company Incorporation Certificate 
• Technical Proposal including three previous clients for Reference Check 
• Sample of previous relevant work 
• Updated CVs of Key Personnel in the specified format 
• Joint Venture Form (if applicable) 
• Voluntary Agreement to Promote GE & WE (Voluntary) 
• Signed Financial Proposal in PDF format 
• Financial Proposal in Excel Spreadsheet  
 


